Project Asset Library

This Asset Library is part of the “The Dapivirine Ring Design Guide” and is intended to be used in conjunction with this Guide to provide a starting point to develop many of the concepts highlighted. You should feel free to edit and adapt the materials provided.

ADAPT TO COUNTRY CONTEXTS
All tools should be tested and adapted to be relevant to the national or local culture, regulatory/policy guidelines (e.g. gel vs. liquid, multi-day vs. single day, etc.), local laws, and other (e.g. language, cultural norms) contexts.

NEXT STEPS
Adapting these materials to country contexts will be guided by existing protocols and practices. Some ideas to consider include:
· Modify language and illustrations/photos in powerpoint templates bring to health workers, young women, and communities for feedback
· At a workshop or stakeholder meeting, allow people to create their own version of posters or messaging
· Work with health workers to test various messages or tools, incorporate feedback and refinements in future versions.

HOW TO
We have made an effort ​to make the toolkit work for both those who may have access to graphic designers and graphic design programs and for those who may be developing initial concepts without access to designers. 

The folders in the asset library mirror the intervention concepts framework and the concept titles. Inside each folder, you will find PDF versions of initial designs as well as AI (Adobe Illustrator) and PPTX (Microsoft Powerpoint) templates that you can use to edit or adapt.  

Additionally, we have provided an illustration library where relevant which has the images used in the concepts as individual files. If you are looking to build up your own concept, this may be a good place to look for inspiration. In certain concepts, we’ve also created a starter database of messaging and scenarios. You may expand and tailor these repositories to your work.  

KEEP IN MIND
· All Powerpoint templates have additional instructions for use. 
· We have used a simple drawing style to give detail and character to the visuals and make them clear to understand.
· We have provided editable text templates to make it easy to customize message for different languages and settings.
· We have provided multiple versions of some illustrations used in health communications concepts. 
· All images and templates provided here are made available under Creative Commons. You can feel free to use and adapt as you wish.
· Photography (e.g. stock photos used in male messaging posters) is illustrative only and should not be used in wider distribution.

FILE FORMATS
· Illustrations are provided as high-resolution PNG files and jpgs in certain instances. 
· Concept templates are provided as Adobe Illustrator files and as Microsoft Powerpoint files. A non-editable version is provided in PDF for previewing and printing.
· Databases are provided in Microsoft Excel files.
· All files use international paper sizes. US audiences can scale to fit for local printers. 
If you have any questions about the file formats, reach out to the contacts listed below.

FONTS AND COLORS
Fonts used in design files are Fira Sans (body) and Jenthill (script). Font used in editable PPT files is Calibri in a variety of weights. PNG versions of Jenthill are used in editable Powerpoints. 
You may download fonts here:
· Jenthill: Demo version  http://www.dafont.com/jenthill.font
· Fira: Available via Mozilla https://www.fontsquirrel.com/fonts/fira-sans 

FOLDERS 
· 0_Journey Map: Printable journey maps for reference and use. See Guide pages 18-19 and 58-59.
· JourneyMap_A3
· 1_Everyday Explanations: Simple, relatable descriptions to help women “get it.” See Guide pages 60-63.
· [FOLDER] Illustrations
· Everyday Explanations Poster (ai, PDF, PPTx)
· Everyday Explanations Database (XLSx)
· 2_Ring Cycle: Visual overview of the monthly ring cycle and how the ring fits into a woman’s everyday life to avoid challenges that might surface later. See Guide pages 64-65.
· [FOLDER] Illustrations
· Ring Cycle Posters (ai, PDF, PPTx, png)
· 3_Male Messaging: Messaging to motivate men to become ring champions, rather than barriers. See Guide pages 66-69.
· Male Messaging Template (PPTx)
· Example Male Messaging (PDF)
· 4_Starter Kit: Supplies and information for new ring users to instill good habits from the start. See Guide pages 72-73.
· StarterKit (ai only)
· StarterKit and Clinic Card Examples (png)
· 5_Lady Talk Counseling Cards: Adaptable and approachable scenario-based counseling tools. See Guide pages 80-81
· Counseling Cards Example (PDF)
· Counseling Cards Template (PPTx)
· Lady Talk Library (XLSx)
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If you have any questions or comments about the toolkit or asset library or need help with files or file formats, reach out to the USAID/Center for Accelerating Innovation and Impact. 
We also look forward to hearing how you’ve been using the guide and these assets in your work. 
Email: cii@usaid.gov
Web: https://www.usaid.gov/cii
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