demand
generation tools
showcase +
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BOOST YOUR PROGRAM'’S SUCCESS
WITH EVIDENCE-INFORMED
CREATIVE APPROACHES TO
COMMUNICATING ABOUT PrEP
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Demand generation & marketing on MOSAIC

We focus on high-impact activities that are needed to support introduction
of choice of HIV prevention products across multiple settings.

This includes:

. Refreshing and updating the PrEP comms accelerator to better
meet the needs of implementers working to generate demand for
PreP among AGYW

Redesigning the AGYW-focused HIV Prevention User Journey Tool

Developing a brand positioning strategy for the PrEP category of
products to guide marketing efforts

4. Creating and applying brand guidelines to new and existing
communications campaigns for PrEP




Meet the PreEP
Communications
Companion



CREATING THE PrEP
COMMUNICATIONS COMPANION

Revamping the PrEP Accelerator into a practical, user-friendly hub for campaign and
communications planning, tailored to countries’ current needs in driving PrEP demand.

PreEP COMMUNICATIONS COMPANION
Your step-by-step guide to PrEP demand generation



Demand Creation 101

THE TASK
AT HAND

The functional need behind this website
has evolved. Rather than creating - In Use
campaigns that can be put together as fast o ' ooe

as possible, PrEP programmers need to : '

know how to develop robust, evidence-

driven, user-centered and locally relevant —-—
campaigns and communication. With that e ‘

in mind, we have embarked on a project to

overhaul this digital resource.
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THE GOAL

Ensuring that the site is populated with functional, robust campaign
planning and implementation tools and guides, which will:

« Streamline content creation.

« Enhance the effectiveness and reach of communication materials.

« Guide selection of the best approach and channels for your audience.
e  Support the creation of multi-channel communication materials.

« Facilitate knowledge sharing between implementers.

e Showcase new tools, approaches and inspiration.

PreEP COMMUNICATIONS COMPANION
Your step-by-step guide to PrEP demand generation




THE APPROACH

2Stories, the demand-generation partner, was brought in to audit the old site. After conducting focus groups
with potential users, they presented a recommendations report that outlined the best way forward in three

areas: user experience, content, and design.

0 ] ?J:IIJ(:HOLDER 0 2 SITE AUDIT 0 3 RECOMMENDATIONS

Focus groups were conducted, A comprehensive site audit was Based on solutions for the pain

in which participants were asked conducted in order to identify points identified in the focus

to navigate the site and provide areas for improvement. groups as well as the result

feedback on first impressions, of the audit, a detailed

usability and content. recommendations report was
prepared.

PreEP COMMUNICATIONS COMPANION
Your step-by-step guide to PrEP demand generation



STAKEHOLDER INPUT

Take 5 minutes to
0 Q peruse the site.

Don’t think too

hard about it - just

scroll around and
take itallin.
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KEY FINDINGS

SITE'S PURPOSE ISN'T CLEAR ENOUGH HARD TO NAVIGATE VOLUME OF INFORMATION IS OVERWHELMING

“Requires some digging and exploring to “It has to become more user-friendly, “Language is very formal.
find out what the purpose/benefit is.” easier to navigate... we don't want to Copy is also very long
lose people... there is such valuable (Ithink it can be broken up and more
information on there and someone blocks/actions added).”

navigating away because they are not
sure what to do next is heartbreaking.”

USE DESIGN TO PROVIDE NAVIGATIONAL CUES WEBSITE NEEDS TO BE SEARCHABLE DESIGN IS OUTDATED

It would be great to have more interactive “| wish there was a search function.” “I'm struck by how the look and feel is a bit
clickable buttons, so that the user is aware ) _ dated.”
that the button is clickable. It would be nice to have a.pre"wew of what's
in each section. “It looks basic.”

PreEP COMMUNICATIONS COMPANION
Your step-by-step guide to PrEP demand generation




Ensure the website

is set up correctly from a
technical standpoint and
according to best
practice. Through
simplification of the
navigation and re-
structuring of the
sitemap, users will be
able to find what they
need.

PreEP COMMUNICATIONS COMPANION
Your step-by-step guide to PrEP demand generation

PRIORITY LIST

@

Repackage existing
content to transform the
Accelerator into a clear,
interactive knowledge
hub that supports the
creation of effective
demand-creation
strategies. Use content to
inspire implementers
and leave them feeling
excited about the job
they’re about to do.

03,

Use design to simplify
and modernize the user
experience by
introducing a cohesive
look and feel, getting rid
of visual clutter and
providing visual cues to
help navigate the site.

04

Transform the overall feel
and functionality of the site
from an “accelerator” to a
“companion”, whose job it
is to guide and support
you as you work through
thedifferent aspects of
creating an effective
demand-generation
campaign.




O1 TECHNICAL APPROACH

« Ensure the CMS is future-proof, i.e. has the ability to move
content blocks, adjust the layout and add new sections. This
can be achieved with a visual page builder.

« Address the navigation. Recreate a new sitemap to include
dropdowns for sub-categories.

« Introduce search functionality. This is a content-heavy site
and an effective search mechanism could help the user find
what they are looking for.

e Design and add a footer with key links.

PreEP COMMUNICATIONS COMPANION
Your step-by-step guide to PrEP demand generation
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What is the PrEF
Communications
Companian?

W is it for?

How doas the PrEP
Communicaticns

Companion help you?

What's inside the
Build Your Campaign
soction?

How to get tha most
out of this axperience

How was the PrEP
Communicationg
Companian
developed?

Comact us

FOOTER Abaant

Build your strategy
Darnand Generation 101
Resouncis

PreEP COMMUNICATIONS COMPANION
Your step-by-step guide to PrEP demand generation

O1 TECHNICAL APPROACH

DEMAND GENERATION 101
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Privacy Policy
Site map
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02 CONTENT APPROACH

« Change the website name to be more reflective of what the Welcome to the PrEP
site is and what it offers implementers. Communications

« Usecontent to guide the user journey i.e. specific CTAs, Accelerator
adding taglines and descriptors.

« Implement a style guide. Edit content to: Simplify words, trim
word bloat, ensure consistency across the site, use action-
oriented language and introduce a more neutral tone that's
applicable to a broader audience.

« Surface newresources. Add a carousel banner to the
homepage that highlights the most recent resources and
case studies.

e Add some inspiration. Ultimately, the Accelerator is a place
for implementers to find inspiration and ideas. We want to the

Fast tracking PrEP uptake through strategic

communications and demand creation

Get Started =

new website to show the work that could be created with an
effective demand-generation plan. ggkﬂch? lﬂﬁggﬁgﬁ?g%mp ANION
Stap-by-step guidas and robustly tested advice o help you create a PrEP demand generation campaign that works

PreEP COMMUNICATIONS COMPANION
Your step-by-step guide to PrEP demand generation




WELCOME TO THE PrEP
COMMUNICATIONS COMPANION

b

03 DESIGN APPROACH —
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HOW
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STARTED
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http://drive.google.com/file/d/16MTESmVJpzq_BW-KSGiJ5mjflTfJ3ind/view

03 DESIGN APPROACH

P

#ICHOOSEME

PreEP COMMUNICATIONS COMPANION
Your step-by-step guide to PrEP demand generation



03 DESIGN APPROACH

ABOUT THE PREP
COMMUNICATIONS COMPANION

e wve e W i a8 e et e T A

WHAT IS THE PREP COMMUNICATIONS COMPANION? - e e
ABOUT THE PREP - =
COMMUNICATIONS COMPANION

IS THE PREP COMMUNICATIONS COMPANION FOR YOU? +

WHAT'S INSIDE THE BUILD YOUR CAMPAIGN SECTION? + e R SR
WHAT IS THE PREP COMMUNICATIONS COMPANION?

HOW TO GET THE MOST

OUT OF THIS EXPERIENCE

A S ERAO § CIRASO )
o e

- s prvn

PreEP COMMUNICATIONS COMPANION
Your step-by-step guide to PrEP demand generation




03 DESIGN APPROACH

HOW TO DEFINE YOUR GOAL  Euu==®
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The original tool was designed to serve the need to
rapidly develop communication as PrEP was being
introduced into markets for the first time. That need
has since evolved.

Today, the focus is on helping PrEP programmers
develop robust, evidence-driven campaigns that
really work, ensuring any resources invested pay off
in trackable behavior change.

Through providing step-by-step guidance, templates,
examples and downloadable resources, our vision is
for the website to serve as a partner in the demand
generation process, helping to make what can be

quite a daunting task feel more manageable.

PreEP COMMUNICATIONS COMPANION
Your step-by-step guide to PrEP demand generation

04 FROM ACCELERATOR TO COMPANION

companion [ ssee

E o)) /kam'paenjan/ 88 oA fkam'paenjan/  1PA guide

Other forms: companions; companioned; companioning

A companion is one who serves as a friend or partner in
something, Whether it's travel or dinner or card-playing, your
companion is the one who does it with you,



THANK YOU

PreEP COMMUNICATIONS COMPANION
Your step-by-step guide to PrEP demand generation




HIV Prevention User
Journey Tool




PLACEHOLDER FOR JOURNEY TOOL CONTENT




PrEP category
positioning strategy



What is branding?

A brand is not what you say about
yourself—it's what others say about
you.

A brand ideally lives in the consumer’s
heart and soul.

Brands can help demand generation
programs better connect with
intended audiences.




Why is branding important
for PrEP?

= We need demand for PrEP.

= Strategic, evidence-informed
branding keeps the
audience at the center.

= We need to do something
differently to reach young
people.

= We need to be ready for PrEP
choice.



Branding starts with positioning.

What do we want young women'’s hearts to feel,
and minds to think, about Prep?



Positioning requires focus
and a commitment to a
specific target audience.

The value of PrEP is different for
different audiences.

Our understanding of adolescent
girls and young women is
grounded in insights from
previous reseadrch and pushed
further by our youth advisors.



Our approach to building 77 Z9%G = A
brand positioning: RN LEARN

,,,,,,,

= Prioritized young women'’s voices e O
and perspectives every step of the S ‘ PHASE 2
way. < i—_— BUILD

= Applied a gender transformative
lens.

PHASE 3

= Obtained critical feedback from PRGNS ITERATE
Ministry of Health representatives. "N\ ')

= Had HIV prevention and choice in A \ i PHASE 4
mind, not just a single product. 7 N\ ALIDATE



Strong women understand the
need for kindness, compassion,
and taking care of ourselves
first so that we can stand
strong for our families, in our
communities, and in the world.

PrEP is an affirmation of this
strength — being strong
requires being soft to yourself.




We developed three
distinct creative
interpretations of the
positioning for
testing.

We took our ideas to
discussion groups
with 121 young
women from Kenyaq,
Zimbabwe, and
South Africa.




Participants validated the association of PrEP with
sdfety, self-care, and control.

Safety

Self-Care
Control
Empowering

Brave



PreP is an
affirmation that
being strong
requires being
soft to yourself.

PrEPis an
affirmation
that softis
strong.

PrEP is a way for young
women to prioritize their
physical health and
mental well-being, to live a
life uninterrupted by HIV.

PrEP affirms that self-

love is strength.



MOSAIC’s brand positioning strategy brief

A

vy

g g
R M

L T

Communicating the PrEP
Category to Adolescent
Girls and Young Women

We used everything we learned
to produce our brand
positioning strategy brief.

The brief is a comprehensive
guide for PrEP demand
generation implementers.

It includes practical guidance
for developing communication
materials that align with the
positioning.




Revising or developing demand generation
or communication strategies

= Integrating new forms of PrEP into existing HIV
prevention strategies

How can the
PrepP

Informing demand generation campaigns

= As background to inform creative agency

category and/or MoH briefings

positioning = Updating existing or developing new PrEP
for AGYW be campaigns

d pplied? Revising existing creative materials

= Critique existing materials and identify
necessary revisions

= Guide elements to pretest with intended
audience(s)




How to create communication
that speaks to adolescent girls

and young women

The positioning strategy was used to
create brand guidelines for PrEPisChoice.

This document guides the
development of creative
assets and campaign
materials.

- PrEP@IS
.\ CHOICE
. PrEPWIS = ¥<
. CHOICE

PrEP@IS

Corry : CHOICE
iInpusting me first
Mercy, 22




PrEPisChoice brand
guidelines

https://shorturl.at/xGetn



PrEP@IS
CHOICE

PrEPWIS i 4 PrEp @IS |
CHOITE h . GIIOICE :

Introducing...

Mercy, 22

https:/[shorturl.at/xGetn



PrEP

CATEGORY
D

IDELINES

How to create communication
that speaks to adolescent girls
and young women
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PrEP CATEGORY BRAND STORY*

This is not a story about HIV.

THlS IS'A"STORY ABOUT YOUNG WOMEN IN AFRICA.

Every day isa balancmg act of juggling different needs with limited resources. But <

instead of relinquishing their power, they are giving main character energy. They have a
strong sense of self and are determined to live a healthy life.

i

e
-

*Prep Category Brand Story from “Communicating the PrEP Category to Adolescent Girls and Young Women: Brand Positioning Strategy Brlef" \
MOSAIC Project, October 2023. www.prepwatch.org/resources/commmunicating-the-prep-category-to-adolescent-girls-and-young-women/ \g%_ 8



Brand elements
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Brand Guidelines

THE DESIGN SYSTEM HIERARCHY PHOTOGRAPHY ILLUSTRATION

When the time comes to bring all these elements tog
but the message remains clear, Let's see this del

gether, we must ensure the elements are well integrated

Photography should be used to showcase and celebrate our audience. Our audience responds well to expressive faces If photography is not available, illustration is a great alternative to still represent our audienc
trated in a standard 1.1 ratio social media post: and seeing peo like themselves and to whom they can relate. Faces should be highlighted with strong p

d showcase personality.

ality o
ty of our markets.

splay It also allows us to amplify our color palette, provide more versa

temporary with a

y across layouts, and communicate greater details.
ry stylized look. 8

and a feeling of

varmth and personal interaction. Casting should a

0 be inclusive and reflect the dive:

e illustrative style should be clean and col

Your billboard Your billboard
headline goes here headline goes here

Your sub-head or caption will go here.
18

Your sub-head or coption will go here.
This is just placeholder tex

Mercy, 22

GUIDELINES

This is just placeholder text.

PrEP CATEGORY CAMPAIGN MESSAGE

| CHOOSE ME

en from a young man’s point of v S 2 E 2 that confirn s a self-assured,

d self-respecting individual. She / and understan
ability to take control of her health. She recognizes that self-love is strength.

HOW DOES THIS MESSAGE LINK WITH PrEP?

“I Choose Me is a call to action to prioritize myself and my health. It is a movement that focuses on doing what's
right for me and my life before considering what's right for everyone else. It inspires me to listen to my heart, stand
up for myself, and recognize my inner strength. Strength that tells me | have the right to choose. Choosing an HIV
prevention method that works for me, my life. Because when | take care of myself first, | can also stand strong

in my inner circle, community, and the world. Choosing PrEP is a life-affirming choice. It is an effective and safe
choice for me. It sets in motion a chain reaction of life-affirming choices that make me feel powerful.

| become the author of my life's story.”

PEAK TO AGYW IN THEIR OWN LANGUAGE

To resonate more strongly, make language more
familiar to young women,

Action:

@ Listen to how AGYW speak to each other, what slang
they use, and how they express themselves. e.g. Use
familiar slang when talking about PrEP. “Taking PrEP
is giving main character energy."

W When doing national campaigns, identify and use
all dominant languages, not just English, For sub- “COPY-PASTE | have a choice. | am making
national or local campaigns, use the dominant WHAT SHE SAID.” st oang
language of the area. L4 sdegnilprodia s ec
e.g. “If you want me to listen, speak to me in my home
language.”
As Jy Wil hé ek moet luister, praat metimyin my:
moedertaal.” (Afrikaans)
Uba ufuna ndimamele, thetha n.
(isiXhosa) iyt




The brand guidelines can be
applied to existing marketing
and communications
materials to refresh them and
make them as resonant with
young women as possible.

They can also be adapted to
local contexts by translating
the brand tagline and key
messages, commissioning
bespoke photography, and/or

KE BATLA HO PHELA
KA KHETHO, ESENG
KA MONYETLA.

B =
-Pontso 'Mote , 23 -

Ho sebelisa PrEP ke khetho ea ki etsa ke

ikutloe ke tsireletsehile. PrEP e fana ka
mefuta e fapaneng ea ho itsireletsa
khahlanong le HIV. Khetha mofuta o
usebeletsang kajeno. :

U batla ho ithuta haholo ka
PreP? Bua le mooki kapa le
Mamatli Chabela ho 5888071
ho khetha mofuta o u
sebeletsang

PrEP@YIS
CHOICE

.

”

Did you know there are
three HIV-prevention options
to choose from? Oral PrEP,
PreP ring and CAB Prep
injection. | choose me, an
that is why | choose the PrEP  §
that works for me. |

OOSE

PrEP KHETHA-THON!

L

| PrEP.IQ |

updating the language to align

. PrEP@IS
with cultural norms and CHOICE
expectations. e

#|CHOOSEME

E'\a S *,
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Billboards




Digital banners and posters

NOT BY CHANCE.

PrEP gives me a way to put
myself first. When | take PrEP,
| take control of my health.
This makes me feel safe,

and that matters!

#ICHOOSEME
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PrEPVYIS
CHOICE

#ICHOOSEME

PrEPVIS
CHOICE

#|CHOOSEME




| CHOOSE
e .

All the info you need to choose the
HIV prevention option that works for you

PrEPWYIS
CHOICE

#ICHOOSEME

Pamphlets

SOME FREQUENTLY ASKED
QUESTIONS

What is PrEP?

PreP means Pre-Exposure Prophylaxis. It's
a medication that reduces the chance of
getting HIV for HIV-negative people.

Is PrEP Safe?

PreP has been shown to be very safe. PrEP
is also safe with alcohol and drugs, as well
as contraceptives and other medicine.

How does PrEP differ from PEP?

While PreP is taken before exposure to HIV,
PEP, or post-exposure prophylaxis, is an HIV
prevention strategy that uses a course of
antiretroviral drugs to reduce the chances
of getting HIV after exposure to HIV.

Can you get HIV from taking PrEP?
No. The medications in PrEP work to
prevent HIV from establishing infection
inside the body.

What happens if you miss a dosage?
You are protected if you take your pills,
wear your ring consistently, and get your
injections on time. Talk to your provider
if you have difficulty. They can help you
develop strategies for remembering your
medication that work for your lifestyle.

PrEP prevents HIV
if used correctly and
consistently as part of
combination prevention.*

What about STIs
and pregnancy?

Condoms and contraception can be
used together with PrEP.

Get the
straight-up
Prep facts




Self-love is a vibe! PrEP GIVES ME A WAY TO
PrEP gives me more ways " BUT MYSEIE FIDST ANI

Did you know there are now
three HIV prevention options
to choose from? Oral PrEP,
PrEP ring and CAB PrEP
injection. | choose me, and
that is why I choose the PrEP
that works for me.

Want to know what
your choices are? Text
#AskPrEPAnything on
+263 71 573 2062.

lesy of Getty Images. Appear

Did you know there are now three HIV-prevention options
to choose from? Oral PrEP, PrEP ring and CAB PrEP injection.

Want to know what mp . ls

wsworeranyning o CHIONIGE
2637573 2062 #ICHOOSEME




#ICHOOSEME ="

MOSAIC's
South Africa 3¢
team brought
the
PrEPisChoice
brand to life at
a soft launch
event at
CATALYST sites
INn March 2024.




This is an example of
the type of creative
materials developed

Headline —

| WANT TO' LIVE BY
. GHOICE, NO BY
LCHANCE. &

using the guidance
and assets included in
the brand guidelines.

Body copy —

PrEP glves me a way to put myself first. When | take
PrEp, | take control of my health This makes me feel
safe, and that matters more. to me than what you
think. | am the boss of me. %

Now, let’s practice

Er D Scan the OR code ta hear mage yolr
", m women's first-hand experienc@SWh(| ol -
E =gl PrEP on the “l choose me” p\o___cast:_ 1\ % -l

developing our own
materials!

Wordmark
+ hashtag

U PrEP ls

Sl
‘ mﬁb@ssmef

PHOTOGRAPH: Mbuto Machili for FHI 360




PrEPisChoice practice
session




Getting started

v You can create a fantastic poster in PowerPoint
(do not use Microsoft Word)

v Make sure you have the correct fonts installed on
your computer or laptop: Montserrat, Autumn
Wind and Black Marker Soft

v Use the eyedropper to select the correct colours
(We'll show you how!)

v Use great quality photography that aligns to our

porimary colours. Check out https://unsplash.com/
for free photographs (Remember to credit

Unsplash and the photographer)



https://unsplash.com/




Set up your page

Make sure the slide is blank — no preset
text boxes or placeholders. What size
should your poster be? A3? Let's set the
size.

Start by adding your photograph —one is
enough! If you don’t have a photograph,
you can also use a background colour
and some of our icons. Once you have
your photo in place, it becomes easier to
add everything else, like text boxes and
watermarks/logos.




Keep adding elements!

Add a white rectangular shape to
the bottom of your page. This is
where you can add your logos.

Next, let’'s place our PrEPisChoice

watermark with our hashtag right
underneath it.

Starting to look like something!

PrEP @IS
CHOICE

#ichooseme




We're getting there... e

H#ichooseme

Next up, what is our heading? Refer
to the brand guidelines section on
messaging for inspiration.

Don't be afraid to place your heading
IN AGYW's words! Make it real by

adding a name to the heading
phrase.

Choosing
PrEP means

putting
myself first!

Ann, 20




Body body body

Then, it's time to add body copy. This
can get tricky because often,
everyone wants you to add
everything—but try to keep it brief!

Your call to action is next, and very
Important. What is the one thing you
want your clients to do after seeing
this poster?

“Choosing PrEP means

putting myself first!”
Ann, 20

Ask your
healthcare
provider
about PreP
for HIV
prevention.

PrEP@IS|
;
A
A

ttichooseme




Splce Itu p “Choosing PrEP means
putting myself first!”

. . _ Ann, 20
Finally, let's add in some icons for
color and visual appeal. You may Ask your
also consider adding a QR code, a _ b
whatsapp number, or website A about PrEP
for HIV
URL. 4N prevention.

L ast but not least, check
alignment!

OO0

PrEP@IS|
,
CHOICE|

ttichooseme

=i (JUsAD  MOSAIC




Eh voil Al

Tweak your design, gather
feedback, and create variations as
needed.

Keep it simple and stay within the
guidance in the brand guidelines
for best results.

“Choosing PFEP means

putting myself first!”
Ann, 20

Ask your
healthcare
provider
about PrEP
for HIV
prevention.

PrEP@IS|
,
CHOICE|

ttichooseme
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AMBASSADOR TRAINING: OVERVIEW

What is the HIV Prevention
Ambassador Training (HPAT)?

GOAL:

Prepare members of PrEP end-user communities to
become leaders in PreEP rollout and support their peers
in the uptake and successful use of PrEP

APPROACH:

Interactive activities, discussion, action planning, and a
resource toolkit for each ambassador

HIV Prevention
Ambassador
Training Package

for Adolescent Girls and Young Women
3% EDITION

HIV Prevention
Ambassador
Training Package

Diverse Version
2% EDITION

AUDIENCE:

- Adolescent girls and young women (AGYW), 3rd
edition: intended for young people assigned female at ok @usae
birth of any gender identity and trans AGYW

« Diverse version, 2nd edition: intended for gay, bisexual
and other men who have sex with men, trans people, sex

workers, pregnant and breastfeeding people, people
who inject drugs, and serodifferent couples

gFg ZSUsAID  MOSAIC  EpiC=s=-




AMBASSADOR TRAINING: OVERVIEW

The latest versions of the traininc
contain complete mformqtlon

teams that included members of
the training’s intended audiences
alongside other experts.




AMBASSADOR TRAINING: OVERVIEW

What's in the package?

PART 1: FACILITATOR PREPARATION

Instructions for
imFIementin the training,
selecting an supportlnig
ambassadors, and tips for
tailoring and conducting
the training with your
participant group

Facilitation Tips

Read the training manual in advance to make sure you have 9
the knowledge you need to facilitate the sessions.

The training manual includes comprehensive information about PrEP methods and a thorough introduction
o gender, sexual and reproductive heslth and rights, and HIV. Mo ane is an espert in every area, 50 do

ok worry if the topee iS new to wou. Just make sure you read the session’s Essential Knowledge well in
advance, 30 you have time to build your knowledge of and confidence with the subject.

Use the space provided to summarise the key points in your own words. This will help you understand and
remember the information. You should atso try to identify ways you can make the information mone specific
o yowr context, such & changing words so they are more relevant T your parTicipants oF Coming up with
local examples. If you da not feel confident in youwr knowledge or want to add mare detail relevant ta the
population you are warking with, do some more reading (sta with the Useful Resowrces) of reach out to
a colleague far help.

Raflect o your 9 Create a participatory 3
values, attitudes, learning environment.

and how they Guide participants 1o wee their own kncwledge and
might affect your work. ‘experiences o expiore the isues covered and practise
Thi training deals with many sensitive their skills. Facilitating i different from teaching,
and personal topics, including gander, Teachers lead by sharing what they know with others.
seuality, Sex, Sexwork, STgma, Effective facilitators empower participants w lead
relationships, and violence. Everybody and leam from each other. Oneway to da this is 1
hi their o attitudes and hebafs keep track of panticipant questions and concems, and
about thess topics. Asa facilitator, it Make suife to answer &5 many as passible throughout
5 your role to ereate & nonjudgmental thetraining.
space and allow participants to
miake their cwn chaices, even if they
are different from what you believe, a
IF participants are wonked about Make it a conversation.

beingjudged, they may nat s Bacauss many ways that people learn about their

contribute o discussions. Practicing
veguiar reflectinn may inerasne your bodies are depersonalised and do not connect
wiell to their lived experiences, we recommend

awareness of the way your values,
youl facilitate sessions as a difrect COMESrSaTion.

attitudes, and beliefs influence your
and This can help This will help participants connect to the material
¥ and give tham the chance w learn and practiss

miake sune you are not influenci
yeu wﬂthuaﬂuuumlrtmdiael_m communicating directly about their bodies with
their peers.

Create a safe space so participants feel comfortable participating e
openly and honestly.

In & safe space. participants can trust they will not be judged, rejected, or stigmatised. This helps them feel
comfortable being thermsstves and sharing their thoughts and feelings openly.

IV Prveation Ambasmdor Trsining Fackag - Diverss Version - 3ad sdition
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AMBASSADOR TRAINING: OVERVIEW

What's in the package?

PART 2: TRAINING SESSIONS

The sessions themselves,
broken up by Foundationa
Knowledge, PrEP Method
Knowledge & Sessions, an
Ambassador Skills

sIprs Leddng @ad ¢ | A Jopossoquiy

© Peer Support Skills

ESSENTIAL KNOWLEDGE

What is peer support?

Peer support refers to Ambassadors providing inform
their peers. Itis not Ambassadors’ role, as peers, top
having professional training can cause mare harm thi

The role of an Ambassador is to provide a safe space
express their feelings and needs, and explore what th
and their peers may have similar experiences, their p
Ambassadors than with professional counsellors. Ma
their personal issues and challenges. so Ambassador
their peers need more support, it is also important fo
ahout local, stigma-free counselling and support sen
This session gives participants the chance to practise
challenges beyond HIV prevention needs. Ambassad:
Validate, Enhance safety and Support) or who choos:
they learn im this session to connect peers who discle
LIVES and ather important e

Confidentiality
‘Ambassadors cannot do their jobs unless they have t
cannot trust that their confidentiality will be protecte
including HIV prevention_ Protecting the confidentiali
aspects of an Ambassador’s role.
Protecting a person’s confidentiality is not as simple i
Ambassadors berause they are working in the same 1
existing relationships with the people they are suppo
break the confidentiality of their peers unintentionall
* An Ambassador is feeling burdened by somethin
They do not use the peer's name, but they accide
supparting
= A peer tells an Ambassador they want to use pre
their partner finding out. The Ambassador reasst
= An Ambassador szes a peer they want to fallow
references a personal conversation without reali¢

oarhae (M 18 362 301
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© PreEP Methods

and Combination

Prevention

What is PreP

In recent years, there has been important progress in expanding
methads using medications called antiretrovirals {ARVe) for peo)
are knewn s PrEP — in this manual, we will use the term PrER’ |
HIV prevention methads that use ARVS to protect a persan from,
PrEP stands for pre-exposure prophylaxs. This means

(e Epwe

Before Coming into contact with HIV ~ Medication to

ARV are a type of medication that stops HIV from making copiet
ARvs are used in pre-exposure prophylaxis (PrEF), post-expasun
therapy (ART) — see PrEP, PEP, and ART — what's the differe

PrEP, PEP, and ART — what’s th

Itisimportant thar Ambassadors understand the differen
when each can be taken and whom they are for, so they can expl
Sametimes the same ARV are used for Prep, PEP, and ART.

Ambaseadors should undarstand that PrEP. PEP, and ART must b
interchanged. It is also important to be able to explain that unlik
who are HIV negative. The differences between PrEP, PEP, and AF

PrEP (pre-exposure prophylaxis) is for people who do not he
to HIV. The ARVs used in PrEP work by preventing the virus from
of itselfin the body: The currently available PrEP methods are on
as the dapivirine vaginal ring). and the long-acting injectable cat
CAB PIEP or CAB-LA

PEP (post-exposure prophylaxis) is for peaple who do not hi
din PEP work by stopping th

If taken on time {within 72 hours of being exposed b

cells. When these cells die (which they do naturally). so does the
ARVS. The World Health Organization (WHO) recommends two d
They are taken once or twice a day, depending on which drugs ar

© Making a Choice

SESSION OVERVIEW

This session can be completed before or after completing pre-exposure prophylaxis (PrEP)
methods sessions 2-5 for each method, depending on your context and your participants.
(See facilitation suggestions in Using this Training Manual, Part 1: Choose what sessions.
toinclude.)

Participants will explore how they as Ambassadors can help peers make informed decisions
about what HIV prevention methods are best suited for them and how their choice of methods
can change over time as their lifestyles and preferances changs.

By the end of this session, participants should be able to:
= Understand and compare the advantages and disadvantages of various methods for
HiV prevention
Understand key factors of a persan's lifestyle and proferances that will influence informed
decision-making about HIV prevention
Understand how PrEP adds to the available HIV prevention options
Know how to develop a combination prevention strategy with  peer

The warksheets and tools used in this session can be found in the HIV Prevention
Ambassador Toolkit. They are also included at the end of the session for your reference.

Tool 10 Making a Choice — What Matters Most to Me?
Workshest 1 Character Profile

EXPLORE Activity

Either reuse or remake the HIV Prevention Cards from PrEP Methods Session 1. Make  [FRESYe
sure you have an open space large enough for seven peaple to stand side-by-side and

mowe forward and backward a few steps.

i Fring Pacags - ivara Varssan - I i
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AMBASSADOR TRAINING: OVERVIEW

What's in the package?

PART 3: AMBASSADOR TOOLKIT

A toolkit of resources and
worksheets for
ambassadors to use while
working in communities

How effective is this method?

Howimportant to me is effectiveness

Making a Choice —
~ What Matters Most to Me?

compared to other factors? Based

on the evidence, how can | get

maximum protection? What if | want
to use the method in combination
with another one? I it till effective

if 1 am using gender-affirming
hormones?

HIV prevention needs:
Why do | need HIV prevention

now? Have | already been exposed

to HIV? Do | know my partner’s
HIV status? If my partner is living
with HIV, are they taking their
ART regularly? Am | breastfeeding

or planning a pregnancy? Do ! inject

drugs? Will it prevent HIV during
the exposures that | might have?

: Does it require
use of a product (for example,
PrEP method or condom)? If so,

WORKSHEET 4

People are all different, and they need to
be able to choose which HIV prevention
method best suits them. Here are some
factors that influence a person’s choice
about which HIV prevention method to use.

8.L0...

Do | want.
something that is medication-based? Do |
want something on-demand or something
that provides continuous prevention? Do |
need something that can be used after sex?
What am | comfortable putting in my body
— a pill, vaginal ring, or an injection?

2 .

Does my sexual partner have a preference
about what | use? Does their opinion
matter to me? What will they feel about
‘me using this method? Do their feelings
matter, or do they need to know?

Tips for Using CAB PrEP

Set a reminder to aftend
your dinic visit one month
after your firstinjection,
and then every two months.

a. Reminders could be on your phone, diary, or anoteina
iplace where you look often, such as on a mirror.

. Youcan also use your phane to keep notes about things
you wart to tell ar ask your health care provider.

€. The visual below can help you understand the CAB Prep
follow-up visits.

to schedule all your health neads.

a. You can work with your health care
provider to minimise your visitsta the ¢
clinic by scheduling your contraception ',
services and refills, child immunisation
days, and CAB PrEPinjections at the
same time. Talk to your provider about.
hew you can do this!

a Work with your health care provider

Personal

‘commitment:

Can | stick to the method
easily? How much effort does it require
to keep using this method? Can | cycle
onand off of it easily?

1.

Am | able to use condoms consistently
and correctly each and every time |
have sex? Do | have access to a water-

Work with your hedlth care provider fo manage side effects.

a. Your health care provider may have tips to help you minimise side effects

fram your CAB PrEP injection. For example, you may be able to use

: pain-reducing medicine before an injection, ar ice the area after an injection,

\ 1o reduce pain or swelling.

[ . write down any side effects you have after your CA8 PreP injection so that you
/ % remember to ask about them at your next visit. If the side effects are worrying

P 1 or distressing, please contact your health care provider immediately.

Join or start
e a CAB PrEP support
group with friends,

a. You're nat the anly _
angusing CAB PrEP. Getting your
nnnectwith cth E 'CAB PrEP injection
every two months will
keep you profected
from HIV.

a. A few days before your CAB PrEP visit, make sure
youhave a plan for how to get there, You may need
o identify public transport that you can take or work
with a friend wha has a vehicle ar any other form of
transpart that you use.

b, Confirming your public transport plan before your
wisit can help youavoid being late for a dose of
CAB PrEP.

Removing Barriers to PrEP

What would make it easier for your peersto find
out about PrEP?

What would make it easier for your peers to got PrEP?

What would make it easier for your peers to take
PrEP comectly and continue taking it?

‘What would make it easler for your peers to use PrEP?

What would make it easler for your peers to talk
1o the people in their lives about using PrEP?




In October 2022, LVCT Health trained a
cadre of DREAMS Champions using the 3
edition of the HPAT for AGYW

In 2023, we engaged these Champions
(Ambassadors) to assess how the HPAT
has impacted their work, and understand
their needs and challenges

We interviewed 6 cisgender young women
ages 21-26 who had been working as
DREAMS Ambassadors for about 8 months. §



https://www.prepwatch.org/wp-content/uploads/2024/08/HPAT_evaluation.pdf
https://www.prepwatch.org/wp-content/uploads/2024/08/HPAT_evaluation.pdf

Most ambassadors
reported helping
their peers
continue or restart
PrepP

[1] used the toolkit by
counseling my peers
and when they see the
stories of other giris in
the toolkit using PreP
and see how they
adhere for it to work,
they felt motivated.



AMBASSADOR TRAINING: AMBASSADOR EXPERIENCE

All ambassadors
noted feeling
empowered by
the training

E E It helped build
confidence because with
the right information,
youre able to answer
most of the questions.
And also, youre able to
mobilize the people and
actually refer them and
also know your roles

specifically. 9 9



AMBASSADOR TRAINING: AMBASSADOR EXPERIENCE

E E [ usually make sure that | have
enough sleep. And sometimes /
listen to myself when | need to go
out for a walk. I love nature. | love
listening to birds. Sometimes,
when | need someone to talk to, /
actually look for our counsellors.
And | usually make sure that ! also

listen to a lot of music. L)L

G

Since these girls can really call

you anytime, sometimes ifit's

eight you switch off the phone,
and tomorrow get back at work. 9 9




AMBASSADOR TRAINING: AMBASSADOR EXPERIENCE

Ambassadors shared that access to new HIV

prevention methods could improve PrEP uptake
and use and make their jobs easier.

o6

..[New| prevention methods

to be made
available because it can be a
better option for most of the
AGYW who think that

There is a type of PrEP called the ring PrEP, so
many girls want that and it's not available. They

because maybe someone's not at home and
needs the pill or is just tired of taking the meds.
Also, stigma because most of the people don't
know the difference between PrEP and ARVs

, | know they've been studied,

oo



Conclusions & Recommendations

= Ambassador comments supported
previous favorable findings about
the training.

= Ambassadors report that the training
was practical and gave them important
knowledge and skills.

= Ambassadors are enthusiastic about
their roles and provide individual
support to large numbers of their peers
while raising awareness about PrEP in
their communities.

The HIV Prevention Ambassador
Training is a useful tool and training
more Ambassadors may improve
PreP uptake and use in communities.

\*\ \L
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https://www.tandfonline.com/doi/abs/10.2989/16085906.2022.2093232

What related tools and
resources are available?

HPAT Training of Trainers:

A full training plan and materials to conduct a
virtual ‘training of trainers’ workshop for
facilitators of the HPAT.

Virtual HPAT PrEP Module:

A free, interactive online module to introduce
AGYW to oral PrEP. Will be updated in early 2025
to include the PrEP ring and CAB PrEP.

PrEP Parent Modules:

A sister training designed for HIV programs who
wish to introduce parents to PrEP as part of
efforts to support young people’s PrEP use.
Currently includes oral PrEP and the PrEP ring.

All tools are available on the HPAT landing page: https:

HIV Prevention Ambassador Trainers’ Workshop:

MENTORS’ ACTIVITY GUIDE

Engaging parents
to create an enabling
environment for young
people’s PrEP use

Supplementary content for
family strengthening programmes that
support youth sexual and reproductive

health

Current Status Price

NNNNNNNNNNN

B ARp.

£ GRERATION

“THAT NILLENP
H|V”

Who is this training for?

Anyone interested in becoming agents of change in the fight against HIV.

S What will be covered?

\ All things HIV — combination prevention, gender inequality and violence


https://www.prepwatch.org/resources/ambassador-training-package-toolkit/
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AMBASSADOR TRAINING: HPAT IMMERSION

Activity: IT'S OK WITH ME...




AMBASSADOR TRAINING: HPAT IMMERSION

Activity: IT'S OK WITH ME...

A peer is experiencing
violence and asks if they
can stay at your house.




AMBASSADOR TRAINING: HPAT IMMERSION

Activity: IT'S OK WITH ME...




AMBASSADOR TRAINING: HPAT IMMERSION

Activity: IT'S OK WITH ME...

A peer wants to use post-
exposure prophylaxis (PEP)
but is worried about keeping
It at her house. She asks if
she can store her pills at
your house.




AMBASSADOR TRAINING: HPAT IMMERSION

Activity: IT'S OK WITH ME...

A young person needs to go
to the clinic to be assessed
for PEP. She asks to borrow

money from you to go to the

clinic.
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STANDS FOR

POST-EXPOSURE
PROPHYLAXIS

PEP Resource Package

ORIGIN STORY

The USAID Mission in Uganda identified a gapin
uptake and completion of Post-Exposure
Prophylaxis (PEP) and the PEP-to-PrEP transition
among adolescent girls and young women (AGYW).
They envision a role for DREAMS Mentors and other
AGYW peer educators in PEP uptake.

USAID HQ reached out to the MOSAIC team to help
address this challenge!

MOSAIC's VISION

Using o human-centered designh and co-creation
process, develop a set of tools that willimprove PEP
uptake and completion, and the PEP-to-PrEP
transition, alongside the people who will use these
tools, with AGYW guiding the way!



Before the start: informal
lunchtime conversations
with Ugandan DREAMS
mentors and SRH/HIV
prevention advocates and
consultations with the NGS

SA has Thutuzela
centres that provide
social services,

legal/justice " we have centres that

services, and sexual offer support to

and reproductive Centers do not have survivors of GBV and

health services outreach workers, also some that offer
and some of them ays in which how to
are nols always \:ugpm't yourself when
acces.ﬂble or dealing an abuser
functional whether physi¢a| and

verbal.

It varies so much
from area to area;
often they there in
name, but not
responsive

Every step of the way: NGS
members and other young
people from multiple
countries form much of the
core development team

At key intervals: we held
workshops with DREAMS
mentors prior to
developing tools, and a
validation session with
mentors is planned for
Novemlber 2024



Key stakeholders and
other end users in Uganda:
focus group discussions
were held with providers,
village health team
members, and district
health officers in Uganda

WHO updates guidelines to
enhance access to HIV post-
exposure prophylaxis

22 July 2024 | Departmental update |Reading time: 1 min (310 words)

World Health
Organization: we shared
plans and consulted with
the WHO to make sure our
vision aligns with global
guidance

FROM THE AMERICAN PEOPL

£ WhatWe Do v Where We Work v Results and D3

Home > Where We Work > Africa > Uganda

—— Uganda

Social and Behavior Change Activity

An innovative

Meeting Targets and
Maintaining Epidemic Control

Collaboration with topic
experts: we consulted with
topic experts from EpIC, the
Jhpiego SBC Activity in
Uganda, and the USAID
Mission — Uganda and HQ -
to leverage a variety of
expertise




POST-EXPOSURE PROPHYLAXIS (PEP) RESOURCE PACKAGE:

The PEP Resource Package iz a collection of resources from multiple sources to support the engagement of policymakers, clinicians,
programmers, and peer educators in PEP uptake, completion, and the PEP-to-PrEP transition among adolescent girls and young women
(AGYW). Because the barriers to PEP uptake and use are complex and frequently related to experiences of gender-based violence,
owvercoming them in a trauma-informed way requires a collaborative approach. Implementation of this package should be led by district
HIV focal points in collaboration with District Health Officers, health care workers, young people, implementing and development partners,
community influencers, and other key stakeholders as needed.

This slide outlines resources, their suggested audiences, and minimum requirements for utilizing each resource. The following slide outlines
all components of ideal conditions for implementation of this package along the PEP value ehain.

SYMNTHESIS OF PEP POLICIES IM
MOSAIC COUNTRIES

Primary oudience: Policyrmakers and
program planners

A brief synthasizing the PEP policy
landscape across 8 countrias, how
to address barriers to PEP policy and
implamentation, and providing
recommendations to increase FEP
uptake as part of HV pravantion.
Prior to implamenting this packoge,
at a minimum, policies should not
require HIV testing or known HIV
stalus of exposure sources or police
reports to access PEF, and supply
chains should be adequate lo
ensure PEP availability prior to

implementing this package.

HEALTH FACILITY QUALITY
ASSURAMCE TOOL

Primary audience: Health cara
providers, facilities, and program
planners

All health care facilities that may
receive PEP clients as part of
collaborations with pesr educators
should be prepared to provide high-
quality gender-based violence and
PEP services prior to implementing
the package. If no quality assurance
toals are available in your satting, we
recommeand utilizing this Gander—
Bosed Violence Qualify Assurince
Tool developed by Jhplago.

SUPPORTING PEP USE TRAINING

Primary audisnce: Poar educators
Secondary audience: Village Health
Tearm Members

A training on PEF basics, how to
support AGYW to occess and
complete PEF, and transition to Prer
whean dasired, using a waekly check-
in approach. Before starting this
training, all participants should
have completed trainings on first-
line support (LIVES), avallable PreP
methods, and peer support skills.
MOSAICS HIV Pratantion
Ambassadar Training for AGYW can
be usad to train mentors on thesa

topics.

PEP FREQUENTLY ASKED QUESTHONS
TOOL

Primary audience: Pear educators &
their clients

secondary audience: Cormmunity
rmambers

A visual educational tool for use
whan sharing Infarmation about PEP
one-on-one of in o commurity
satting. To be introduced fo meantors
during the Suppaorting PEP Use
trafning.

SUPPORTIVE SUPERVISION TOOL

Primary audience: Supearvisors of
peear educators or iImplementing
partner peer education
programmers

A supportive supenvision toal for
providing additional support to peear
educators who are working with PEF
users. All peer educators who
support PEF users should receive
enhanced supervision.

SUPPORTIVE SUPERVISION TRAIMNING

Primary audience: Supervisors of
pear educators or implementing
partner pear education
programmers

Supervisors of peer educators
should complete foundational
training on providing supportive
supervision prior to utilizing this
package. if thers (s no
programmatic training available in
your satting, we recammeand
referancing this Support Supervision
Moduls from USAID with
madifications to fit your context.

PROVIDER PEP CLINICAL TRAINING
Primary audience: PEF providers

All providers should have
completed basic clinfeal training on
PEF, GBV responsa, and youth-
friendly services before providing
PEP to young people. if thera s no
national or programmatic training
avallable in your setting, we
recommend referancing this South

Africa PEP Trolmineg with
madifications fo fit your contaxt.

PEP PROVIDER FLIPCHART
Primary audience: PEF providers

A table-top tood to support providers
as they counsel cllents about PEF. All
providers should complete training

on PEF, youth-friendly services, and
GBV response before using this tool.

PEP PROVIDER JOB AIDS
Primary audience: PEF providers

Job alds to support PEF provision
and the PEP-ta-FrEP transition may
be usaful for providers. Examples of
succesaful fob alds includs this toal
produced by MOSAIC Eswatin, and
this algorithm and this counsaling
oid produced by the South Africa
Natlonal Department of Heaith.

Iterns in bold italics are the minimum requirements that should be in
place prior to implementing this package and its components.

Based on these
efforts and a desk
review, we developed
a resource package
of new and existing
tools to improve PEP
uptake, completion,
and the PEP-to-PrEP
transition among
AGYW, with AGYW at
the center.



Training:
Supporting
PEP Use

A TRAINING FOR PEER EDUCATORS
& VILLAGE HEALTH TEAM MEMBERS

DAY 1
VERSION 1.0

DD MONTH YYYY
LOCATION

Start of PEP use Week 1

Tk ok kK

PEP USE SUPPORT TRAINING: An
interactive training for DREAMS
mentors, other peer educators, or
village health team members to
support PEP uptake, completion,
and the PEP-to-PrEP transition

using a weekly check-in
framework.

The Weekly Check-In Framework

Week 2 Week 3

HIV test support

PrEP access
support

Plan for sup
to use PrEP (if
desired)

Shift to referral
resources and
outside support

PrEP use
support

What is the difference
between PEP, PrEP, and ART?

PEP, or post-exposure prophylaxis, is
a prevention method to be taken by
HIV-negative persons within 72 hours
after possible exposure to HIV. PEP
is taken daily for 28 days. You may
not need to take PEP if you are using
an effective PrEP method.

PrEP, or pre-exposure prophylaxis, is
a prevention method used by HIV-
negative persons before HIV
exposure to prevent HIV.

ART, or antiretroviral therapy, is a
treatment method taken by people

please contact your
DREAMS mentor or a
health care provider.

{oad. What is PEP?
PEP contains antiretroviral
medications (ARVs) that stop the virus
When should | consider Sl
taking PEP? from copying itself after a recent

exposure. If the cells cannot make
After having sex without aconda  copies, they will die and HIV will be

If you have additional
questions about PEP,

8

MINISTRY OF
WAL

| P E

When should | start PEP?
a7 I PEP must be started within

2- 72 hours of possible

_O exposure to HIV. The
"l sooner PEP is started, the

hours better!

with a person whose HIV status it prevented.

!
B R Who should take PEP? |
with HIV and has 3 detectable vir

load PEP should be taken by
After having sex where the condt HIV-negative persons
slipped off, or broke who may have been
If you have been sexually assault "‘lli’k:“d to bod!}y f:wd:
If you use drugs and shared neec blood, vaginal an
or other related items refctal fluids, ";‘"d. 5;"‘_9"
of a person who is living
If you may.have.been exposed to vt
8 1blood or othe unknown HIV status.
bodily fluids that may contain HI

Where can| get PEP?
You should reach out to your
health care provider to be
prescribed PEP.

Howlongdolhave
to take PEP?

PEP should be taken daily, (-
at the same time, for 28 )
days. After the 28 days, ‘..
consider === sm o

health cal
taking PrE

Dolneed to have any tests?
Yes, you will need to take a rapid HIV test
before being prescribed a full 28-day
course of PEP to make sure you are not
living with HIV. PEP users should return
to the health facility for another HIV test
after 6 weeks and again at 6 months after
completing PEP.

Are there side effects
to taking PEP?

Some people who take PEP may
experience side effects, including
nausea, vomiting, diarrhea, tiredness,
and feeling unwell. If you experience
fever, night sweats, and a rash, health
care providers will test for HIV, as
these may be early signs of HIV
infection.

If you

experience

any side ya.
—d

PEP FAQ TOOL: An educational
™= pamphlet answering frequently

o

P

Dol need a police report to
receive PEP?

No, you do not need a police report or
a letter from a community leader to
receive PEP from your health care
provider.

What if 1 find out 1 am living
with HIV?
Ifan HIV test states that you are
living with HIV, your provider will
tell you about ART and get you
started on a treatment method.

Will PEP prevent other
sexually transmitted
infections (STis) or pregnancy?
No, PEP does not prevent other STis
or pregnancy. If you want to prevent
other STIs or pregnancy, you should
reach out to a health care prov:der

Canltake PEPif1
am pregnant,
trying to get
pregnant, or
breastfeeding?
Yes. PEP can be taken

asked questions about PEP for use
in educating peers, PEP users, and
the community.

HIGHLIGHT: New tools for DREAMS mentors and other peer educators



Post Exposure
Prophylaxis (PEP)
Provider Flipchart

A table-top tool for providing PEP

Version 1.0

ACTION GUIDE: Clinical Assessment & Providing First Aid

[ =
PEPFAR Once your client agrees, you can begin the
T assessment.

Begin with broad, open questions
before getting into details.

Can you tell me about what brought you in to see me
today?

Do you mind telling me more about _____ _ E

Once your client warms up, and you
have a better idea of their
circumstances, you can start to ask
more specific questions.

PROVIDER FLIPCHART: A step-by-step provider tool
W to support trauma informed, youth friendly,

Relevant youth-friendly

techniques:

v
=

+ Ask non-threatening questions

» Make no assumptions

Relevant principles of violence
prevention & response:

» Respecting the right to self-

determination
+ Do no harm

competent PEP provision in the clinic.

\ 4
-

The below template checklist

they have provided to_the
may choose to oot
and potential arec
supervision convel
identify further trc
tool to reflect thei
avoid including an
confidentiality of 1

Template: Pee
Rei

Provide support
physically safe p

Provide suppoE
emotionally safe
place?

Explain any impt
points on

confidentiality? |
mandatory repo
requirements fo
people younger
18) L |
Listen actively tc
understand theil
situation?
Reassure them t
their feelings are
normal and that

ity

Overview: Peer support quality self-assessment

neers

Overview: Individual support checklist

The below template checkiist is intended for use by peer educator supervisors during one-on-one check-
ins with peer educotors. Supervisors should modify this tool to reflect their local context and
progromming in partnership with peer educators. One-on-one check-ins should be held ideally every
week and ot least once every two weeks for peer educators who are working with PEP users. Remember
te follow your pragram’s confidentiolity guidelines when discussing particular cases with peer educators.

Template: Individual support checklist

Does the peer
educator ...

Have a clear
understanding of their
role - including duties
and boundaries?

Hawe the needed
resources to support
other young people?
For example, tronsport
Or COMmunication
stipends.

Hawe a support
person from the
project to reach out
to when needed?
Hawve a manageable
number of peers and
near-peers they are
supporting?

Hawe regular practices
that support taking
breaks and attending
to their needs?

Hawe any personal
situations that are
impacting their work?
Have a success or
learning to share?

Meed a break from
working with PEP
users or their other
duties as peer

educator?

is intended for use by peer educators as they reflect on the support that
=ers and pear-neers gs they toke un o =

Yes | Mo | MfA | Motes and action items

e PFP_lnterested peer educatars.

Individual peer educator support: well-being

SUPPORTIVE SUPERVISION TOOL: A
guide for providing supportive
supervision to DREAMS mentors or
other peer educators as they work
with PEP users.

HIGHLIGHT: New tools for providers and programmers



Final steps

4l Tool Validation
Validation sessions with key
stakeholders, DREAMS
mentors and other end users
in November 2024

4l Brieffield test
Field test with DREAMS
mentors and partners to
determine feasibility in
January-March 2025

4l Make the package public
Finalize a publicly available
version of the package -
targeted for April 2025

4l ongoing work
Support for countries to adopt
the package; potential to
develop version 2.0 to reflect
newest WHO guidelines




il
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THURSDAY AFTERNOON SNEAK PREVIEW

rROOM 1: Community-facing tools
to build end-user power in the
PrEP space

PEP
Resource
Package

o,

Training:
Supporting
PEP Use

A TRAINING FOR PEER EDUCATORS
& VILLAGE HEALTH TEAM MEMBERS
DAY 1

VERSION 1.0

N

3 support
The below template checklist is intended for use by peer educator supervisors during one-on-ons check-
ins with peer educators. Supervisors should madify this tool ta reflect their local context and
programming in partnership with peer educators. One-an-one check-ins should be held ideally every

DD MONTH YYYY
LOCATION . week and at least once every two weeks for peer educators wha are working with PEP users. Remember
tofollow your program’s confidentiality guidelines when discussing particular cases with peer educators.

ACTION GUIDE: Clinical Assessment & Providing First Aid

Once your client agrees, you can begin the
assessment.

Relevant youth-friendly '
Begin with broad, open questions techniques: ‘/

hefore aettina into detaqils. . N
+ Ask non-threatening questions

Whatis the difference M L
between PEP, PrEP, and ART? + Make no assumptions

+ PEP, or post-exposure prophylaxis, is
a prevention method to be taken by @ '
HIV-negative persons within 72 hours . Relevant principles of violence ‘,

after possible exposure to HIV. PEP N "
is taken daily for 28 days. You may ) M prevention & response:
not need to take PEP if you are using L

@

me

* Respecting the right to self-
an effective PrEP method. P ] [e!

SaEp Itk determination

* PrEP, or pre-exposure prophylaxis, is If you have additional :

a prevention method used by HIV- questions about PEP; Do no harm
negative persons before HIV  onne

—
exposure to prevent HIV.
+ ART, or antiretroviral therapy, is hDREIfr?‘s SRoRtE one P E P
treatment method taken by people Soiicats provier:
i i vi Post Exposure Prophylaxis

load.
Do you need an emergency prevention
When should | consider QR CODE? mmmwnzw mt:ﬂopoﬂblemv
taking PEP? ; usersor their other
duties as peer

* After having sex without a condom
with a person whose HIV status is
= e

educator?

load
* After having sex where the condom

slipped off, or broke.
* If you have been sexually assaulted
* If you use drugs and
or other related items
« If you may have been exposed to HIV

FREQUENTLY ASKED
QUESTIONS ABOUT PEP

©USAID  MOSAIC

while working with blood or other =4
bodily fluids that may contain HIV reprin

HIV Prevention Ambassador Trainers’ W.

MENTORS’ ACTIVITY GUIDE

HIV Prevention
Ambassador
Training Package

Diverse Version
2% EDITION

h
)|
)

3
e

Engaging parents
to create an enabling
environment for young
people’s PrEP use

Supplementary content for
family strengthening programmes that
support youth sexual and reproductive
health

HIV
Prevention
Ambassador
Training
Suite

HIV Prevention
Ambassador
Training Package

for Adolescent Girls and Young Women
3% EDITION

HIV Prevention Ambassador Training: Interactiv |

by Nkunda Vundamina | Sep 30, 2021

Corrent Status Price

NorEvRoLED Free

WE 4ARp
EGEBlERATION
THAT NILLEW
4| Vv’

- =
- ZUSAID  MOSAIC

@  Whois this training for?

Anyone interested in becoming agents of change in the fight against HIV.

What will be covered?

All things HIV = combination prevention, gender inequality and violence



https://www.prepwatch.org/resources/ambassador-training-package-toolkit/
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INTRODUCTION TO PREP-IT




' What is PreEP-it?

= PrEP Implementation planning, monitoring, and evaluation Tool

" Developed in 2019 and funded by USAID through the HP+,
OPTIONS, EATAP-II, and MOSAIC projects

wWWW.PrEPitWeb.org

= PrEP-it is a decision-making and analysis tool with interrelated
modules:

Cost
forecasting

Estimating
Impact



http://www.prepitweb.org/

= @ PrEP-it Resources

| A M R |
Welcome to PrEP-it

PrEP Implementation planning, monitoring and evaluation Tool

A platform to assist with PrEP program planning, monitoring, and evaluation

I

PrEP-it Aggregate

Access the full, standard Aggregate targets or initiation
version of PrEP-it. cascade data from smaller to

larger geographic areas.




Core PreP-it functions

" Tool can be applied at the national, sub-national, donor,
implementer or site level

" Tool can be applied to multiple PrEP methods simultaneously

= Target-setting by population group
* Based on population coverage or direct entry of initiations

* Annual and monthly initiation targets, accounting for continuation and
scale up

* Disaggregate targets by age, sex, and subnational location

= Cost forecasting and analysis

* Costs by visit type — account for different continuation rates and visit
schedules by population

* Cost per HIV infection averted

" PrEP product need forecasting




Coverage calculations in PreP-it

= Coverage in PrEP-it is conceptualized :
as the % of potential users that are
actively using PrEP at any given time

initiations ‘

= Coverage in any given month is a
function of:
* The size of the specified population

* The rate of initiations (can vary over
time and by PrEP method)

* The rate of discontinuations (can vary by PC
population and PrEP method) = -

* The rate of reinitiations (can vary by | o
population and PrEP method) discontinuations

suonpniiuial




Coming in 2025: PrEP-it SHIPP

= Objectives:
* Incorporate the SHIPP tool population size and HIV incidence estimates into PrEP-it
for target-setting.
* As far as possible, automate the process for the user.

= This will assist users to:

* Define priority populations and districts based on HIV incidence in population-district
combinations

* Automatically select population-district combinations that meet pre-defined HIV
incidence thresholds based on UNAIDS Global AIDS Targets

* Automatically generate the size of the population indicated for PrEP for different HIV
incidence thresholds

D E F G H I J K L M N O P Q R S T u V
Geography Incidenc [i

Regular | Non-

area_id area_name No sex

Country

partner | regular category

156 |Botswana  BWA_3 0lci Boteti 66.9 4.1 27.9 1.2 2526 153 1041 37 3854 98 0 1 14 3 19 0 0.78 0.49 Moderate
157 |Botswana  BWA_3_02sw Bobirwa 75.4 2.4 21.0 1.2 2867 92 787 36 3924 142 0 1 19 5 25 0 1.39 0.67 Moderate
158 |Botswana  BWA_3_03fy Selibe-Phikwe 70.9 4.3 23.6 1.2 1843 112 607 25 2661 73 0 1 11 3 15 0 1.06 0.59 Moderate
159 |Botswana  BWA_3_04br Mahalapye 74.6 2.7 21.6 1.2 4524 160 1287 57 6288 259 0 2 33 8 43 0 1.47 0.72 Moderate
160 |Botswana  BWA_3_05gqx Palapye 75.4 2.3 21.1 1.2 3548 110 980 45 4842 159 0 1 22 6 30 0 131 0.64 Moderate
161 Botswana  BWA 3 _06kn Serowe 72.7 3.6 22.6 1.2 3287 160 1007 43 4663 166 0 2 22 6 29 0 1.25 0.65 Moderate
162 |Botswana  BWA_3_07cw Tutume 77.0 2.8 19.1 1.2 3737 136 904 45 5089 266 0 2 22 7 30 0 1.39 0.63 Moderate




PREP-IT WORKSHOPS AND
ONGOING SUPPORT




What do countries use PrEP-it for?

Setting National PrEP

PrEP-it is used by countries to establish national targets for PrEP usage. These targets are typically set for specific time

Targets periods and are based on epidemiological data, population needs, and programmatic goals.
e PrEP-it assists countries in quantifying the resources required to meet their national PrEP targets. This includes
Quantifying . . ¢ . s fi . .
Resource Needs estimating the amount of PrEP products, diagnostics, financial, and other resources needed to implement

the program effectively.

Data-Driven
Decision-Making

PrEP-it relies on data inputs and modeling to support decision-making. Countries use it to make evidence-based
decisions regarding the allocation of resources, prioritization of populations, and program implementation strategies.

Alignment with
Global Fund and
PEPFAR
Requirements

Many countries rely on funding from organizations like the Global Fund and PEPFAR for their HIV prevention programs.
PrEP-it helps countries align their PrEP targets and plans with the requirements and priorities of these funding
agencies, increasing their chances of securing financial support.

Optimizing HIV
Prevention
Strategies

PrEP-it aids countries in optimizing their HIV prevention strategies by allowing them to assess the cost-effectiveness
of different allocation scenarios and to make adjustments accordingly.

Improving Data
Quality

To use PreP-it effectively, countries often work on improving the quality and accuracy of their program data. This
leads to better monitoring and evaluation of PrEP programs.

Monitoring Progress

Countries use PrEP-it to monitor progress toward their PrEP targets over time. By comparing actual results to
established targets, they can identify gaps and adjust their strategies as needed.

Adapting to
Changing
Epidemiological
Trends

PreP-it allows countries to adapt their PrEP programs in response to changing epidemiological trends and emerging
challenges in the HIV epidemic.




Uganda's Ministry of Health Counties in Kenya used

(] (] .
Use of PrEP-it In MOSAIC | .ucricgea o
epidemiologically and cost- PIEP targets for specific

relevant PreP targets for

. years.
specific years.
The Mali team used PreP-it
for setting targets for their
Global Fund funding USAID Mission staff in
request. Tanzania used PreP-it for

COP (Country Operational
Plan) planning.

The Senegalteam used

/ The Global Fund in the \ PrEP-it to set targets for
Philippines received their Global Fund funding
support from the MOSAIC request. The Malawi Ministry of Health
Avenir team on how. to used PreP-it to supplement
use PrEP-it to estobﬁsh national PEPFAR and Global
\_ - ) national PrEP target- planning, and quantification.

setting following
participation in a
UNAIDS/MOSAIC workshop.

Mozambique used PreP-it for
national PrEP target-setting
and supporting future
trainings.

PrEP-it was used to support
quantification of Prep
commodities for targets set by
the DRC in their funding
submission to the Global Fund.

PEPFAR Eswatini used PreP-It to
set targets for COP 23 and
The MOSAIC team their Global Fund application.
supported Zambia to set
its first national PrepP
targets using PrEP-it.

Jhpiego Lesotho used Prep-it
to set targets for their
community-based PrEP

MOSAIC—sqpported.pohcy or programmatic PrEP-it workshop attendees N delivery program (KHANYA)
change using PreP-it ) for specific fiscal years.




' PrEP-it workshops

Collaboration between UNAIDS and
USAID MOSAIC project

* Participants learned how to use
the tool, shared experiences, and
set draft PrEP targets

East and Southern Africa West and Central

- Aug 22 —Sept1,2022  Africa

* 2 1-week workshops * Jan 16 -20, 2023

* 15 countries * 12 countries

* 103 participants * 93 participants



' PrEP-it support site via Mighty Networks

The PreEP-it Community of Practice is a platform for shared
learning, progress, and collaboration on the use of PrEP-it

https://prep-it-community-of-practice.mn.co/

Create a profile

Explore PrEP-it topics

Ask and answer questions
Engage in discussions
Access additional resources



https://prep-it-community-of-practice.mn.co/

' Additional PrEP-it resources

The tool contains built-in Help functions and additional
resources

Brief intro video:
https://www.youtube.com/watch?v=ew_YqORs I

For questions, email PrEPitHelp@AvenirHealth.org

Supporting materials can be found at:
https://www.prepwatch.org/resource/prep-it
Online training videos coming soon!



https://www.youtube.com/watch?v=ew_Yq0Rs_II
mailto:PrEPitHelp@AvenirHealth.org
https://www.prepwatch.org/resource/prep-it

KEY CONCEPTS FOR PREP TARGET
SETTING




' Why do we set targets?

We want to
énsure oyr
Program wij
have the
desired
impact on HIV



' Target-setting for ART and male circumcision

(VMMC)
wdn

O




' Defining the size of the population in need

ART — everyone with HIV

VMMC - all uncircumcised adult males in priority countries
[within specified age group]

PrEP — all “at substantial risk” of HIV...?




' PrEP use is dynamic and can be discontinuous

Jan Feb Mar Apr May Jun Jul Aug

Sep Oct Nov

person 1

person 2

L

L
person 3 | I I
person 4 -

-
person 5 -------
- -

person 6

person 7

person 8

person 9 -

person 10

initiation

- continuation



% of clients remaining on PreP

Continuation rates

100

80

60

40

20

Continuation curves: % of clients remaining on PrEP

4 5 o 7 B 9
Months after initiation

10

5DCs
== MSM
FSWs




' Conceptualizing targets for PrEP

Global AIDS Targets: expressed as “person-years” of
PrEP

PEPFAR: targets for PrEP_ NEW and PrEP_CT (formerly
PrEP_CURR)

Ministry of Health: how to define targets for an
implementation plan?




' Targets for program planners

Number of new PrEP users

Coverage of each priority population (over time
or at a given point in time)

Total amount of product use throughout the
planning period (“person-years” of PrEP)
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. Session Overview

Template Guidelines for Oral Pre-Exposure Prophylaxis, PrEP Ring, and CAB
PrEP (15 minutes)

New PrEP Product Implementation Plan Template (15 minutes)

Monitoring and Evaluation Tools (30 mins)




TEMPLATE GUIDELINES




. Aim

The intent of MOSAIC's

Is to provide adaptable
guidelines to support the
development and adoption
of national guidelines that
align with WHO PrepP
recommendations and
guidance, including those for
oral PrEP, the PrEP ring, and
CAB PrEP.

Available in English,
French, and Spanish.

Template Guidelines for Oral Pre-Exposure Prophylaxis, PrEP Ring, and CAB PrEP

template guidelines for PrEP o ocoser 2oz

The intent of this document is to provide adaptable guidelines to support the development and adoption of
national guidelines that align with World Health Organization (WHQ) pre-exposure prophylaxis (PrEP)
recommendations and guidance, including those for tenofovir disoproxil fumarate (TDF)-based oral PrEP, the
monthly dapivirine vaginal ring (“PrEP ring” or “the ring”), and injectable cabotegravir (CAB PrEP). The document
includes prompts for national-level consideration during the guideline adaptation process. Areas specifically
requiring national updates are indicated in red font; sections for additional consideration by policymakers, shown
in green boxes, are informed by regulatory bodies, available product information, and country-level insights. Once
a decision has been made about the considerations in green boxes, text can be added, and the green boxes can be
removed.

The content of this document was sourced largely from:

Provider Module for Oral and Long-acting PrEP from WHO (July 2024)

Australian Product Information for Aprefude (August 2022)

Updated Differentiated and Simplified Pre-exposure Prophylaxis for HIV Prevention from WHO (July 2022)
Guidelines on Long-Acting Injectable Cabotegravir for HIV Prevention from WHO (July 2022)

Consolidated Guidelines on HIV Viral Hepatitis and STl Prevention, Diagnosis, Treatment, and Care for Key
Populations from WHO (July 2022)

United States Food and Drug Administration Apretude Label (December 2021)

Consolidated Guidelines on HIV Prevention, Testing, Treatment, Service Delivery and Monitoring:
Recommendations for a Public Health Approach from WHO (July 2021)

Summary of Product Characteristics for PrEP Ring from the European Medicines Agency (April 2021)
Updated Recommendations on HIV Prevention, Infant Diagnosis, Antiretroviral Initiation and Monitoring
Guidelines from WHO (March 2021)



https://www.prepwatch.org/resources/daily-oral-prep-event-driven-prep-prep-ring-and-cab-prep-template-guidelines/

. How to use the template guidelines

Areas specifically requiring national updates are indicated in red font

Approved Drugs for Oral PrEP

In [country], either tenofovir TOF 300 mg/FTC 200 mg or TDF 300 mg/lamivudine (3TC) 300 mg can be used for oral
PrEP. The current preferred drug for oral PrEP is [TDF/FTC or TDF/3TC].

Sections for additional consideration by policymakers, shown in

, dre informed by regulatory bodies, available product information,
and country-level insights. Once a decision has been made about the
considerations in green boxes, text can be added, and the green boxes
can be removed

For consideration: The process for switching between PrEP methods will depend on the methods being used.
When advising clients on switching between PrEP methods, providers should use their best clinical judgement,
considering the time to effectiveness/waning effectiveness of each PrEP method after discontinuation, coverage

of previous and future potential exposures to HIV, and client preferences.




. Intended audience

It's an adaptable template that can be used by
policymakers, technical working groups, and relevant
stakeholders involved in national guideline development or

adaptation.
e Eswatini, Kenya,
MOSAIC Lesotho, South Africa,
Countries Uganda, Zambia, HIV Pre & Post-
Nigeria, Zimbabwe Eib

£ 1 o Y

Non- ”
MOSAIC e Cote d’Ivoire, Ghana, €y R

Liberia, Malawi, Sudan N

countries

Eswatini

Integrated HIV

Management
Guidelines

2022 PEPFAR



. Breaking News! Key Updates

The template guidelines are updated as
new evidence on PrEP emerges or as

guidance changes. Recent changes
include:

= Addition of new evidence on safety of
CAB PrEP during pregnancy

= Shifts in terminology around dosing
regimens for oral PrEP

= New emphasis on rapid PEP provision

" Inclusion of guidance on switching
between PrEP methods

The third
edition of the
template

guidelines is
now available.




. Oral PrEP dosing regimens

Version 2 Version 3 Update

= Using event-driven PrEP (ED PrEP) = Using daily or single or infrequent
or 2+1+1 terminology event use terminology, no longer

= Distinction made around type of using ED-PrEP language

dosing option = Distinction made based on client

characteristics
Examples:

There are two dosing regimens for TDF-based oral PrEP that vary based on individual
characteristics, type of exposure, and circumstances

Oral PreEP may be offered as a daily regimen to prevent HIV acquisition during all potential
exposures for all populations. It may also be offered for single or infrequent event use for all
potential sexual exposures for people assigned male at birth not taking exogenous estradiol-
based hormones.

Source: WHO. Implementation tool for pre-exposure prophylaxis of HIV infection: provider module for

oral and long-acting PrEP [Internet]. Geneva: WHO; 2024. Available from:



https://www.who.int/publications/i/item/9789240097230

. CAB PrEP during preghancy

Version 2 Version 3 Update

= Data are limited but suggest CAB = CAB PrEP is well tolerated in pregnant
PrEP may be safe during women
pregnancy = Consistent maternal and pregnancy

outcomes across study participants
and real-world background rates

= Pharmacokinetics suggest
concentrations decrease over time in
pregnancy but remain above
protective levels

Sources:
1. Delaney-Moretlwe S, Voldal E, Saidi F, Stranix-Chibanda L, Bhondai-Mhuri M, et al. Initial evaluation of injectable cabotegravir safety during pregnancy in
the HPTN 084 open-label extension. [abstract] 25th International AIDS Conference. 2024 July 22-26; Munich, Germany. Available from:

. Marzinke M, Voldal E, Hanscom B, Guo X, Piwowar-Manning E, et al. Evaluation of long-acting cabotegravir pharmacokinetics during pregnancy: a sub-
study analysis of the HPTN 084 open label extension study. [abstract]. 25th International AIDS Conference. 2024 July 22-26; Munich, Germany. Available
from:



https://programme.aids2024.org/Abstract/Abstract/?abstractid=12420
https://programme.aids2024.org/Abstract/Abstract/?abstractid=12032

. Rapid PEP provision

Version 2 Version 3 Update

“ If a client reports an exposure to = Additional text: PEP should be
HIV within the past 72 hours, offered as early as possible, ideally
screen for PEP indication instead within 24 hours but not later than

of PrEP and provide PEP according 72 hours.
to national guidelines.

Sources: WHO. Guidelines for HIV post-exposure prophylaxis [Internet]. Geneva: WHO; 2024. Available from:



https://www.who.int/publications/i/item/9789240095137
https://www.who.int/publications/i/item/9789240095137

. Guidance on switching

Version 3

Language for Details on considerations for
consideration on the before switching between

process of switching methods and a table outlining
without suggested instructions for switching between
instructions for methods

switching between From [T intructons
P r E P m et h O d S Oral PrEP | PrEP ring | PrEP ring takes approximately 24 hours to become maximally effective

Insert PrEP ring and continue to take oral PrEP for seven days after last exposure or at
least 24 hours after ring insertion, whichever is longer.

CAB PrEP | CAB PreP takes approximately seven days to become maximally effective

For clients using a daily regimen: Administer CAB PrEP initiation injection 1 and
continue taking oral PrEP for seven days.

For clients using single or infrequent event regimen: Administer CAB PrEP initiation
injection 1 and continue taking a tablet daily for two days after last exposure. Client
can use additional HIV prevention methods (e.g. condoms) or restart single or
infrequent regimen if they have additional sexual exposure




IMPLEMENTATION PLAN TEMPLATE




. Ai m New PrEP product implementation plan template

INTRODUCTION TO THE TEMPLATE: ,
The intent of this document is to provide an adaptable template that can be utilized by
national governments, their ministries, and relevant stakeholders involved in rolling out new

I The intent of this document is to pre-exposure prophylaxis (PrEP) products as they come Into market through & programmatic
. . approach. This implementation pian template contains vital components of the value chain
provide a template that countries and outiines considerations for countries wishing to layer on these new PrEP products in
can adapt to outline their approach e o i bl e ol e a
N rolllng out new PrEP prOdUCtS. development of a research protocol, An example of an introduction study with associated

materials, inchuding the research protocol, can be found here.

This template is designed to be adaptable, enabling the incorporation of pertinent content
umwwmmmmmmu

This template is designed to be guide nationak-ieve! consideration during the adsptation of the template. Suggestions on what
adaptable, enabling the et el e L
incorporation of pertinent contents relevant text has been included in the respective subcategories, the text within the brackets
that align with country-specific SR ToRR I B

requirements. This document was developed by MOSAIC (Maximizing Options to Advance Informed Choice

wmmnmmmmuwummm
Mummwummdmmmmmu
President’s Emergency Plan for AIDS Relief (PEPFAR) and USAID, The contents are the
mammmnummmmmum
USAID, umuammuammwm
Agreement 7200AA21CAD0011) fed by FHI 360, with core partners LVCT Health, Pangaea
Zimbabwe AIDS Trust, Wits Reproductive Health and HIV Institute, Jhpiego, and AVAC.

g& = USAID MOSAIC

\v/



https://www.prepwatch.org/resources/prep-product-implementation-plan-template/

The document incorporates prompts
that guide national-level consideration
during the adaptation of the template.

Suggestions on what to include in
specific sections are provided within
brackets in each section, and blue boxes
provide considerations or information
that countries may choose to
incorporate.

It contains vital components of the value
chain and outlines considerations for
countries wishing to layer on these new
PrEP products in existing PrEP programs.

. How to use the implementation plan template

IMPLEMENTATION FRAMEWORK

[This section outlines the vision, goal, objectives and expected activities needed to introduce
new PrEP products within existing PrEP programs. This introductory section can be adapted as
needed to include or exclude any elements as needed. Describe these objectives and outline how
they will be implemented at national and sub-national levels. Describe how various components
of the new PrEP product introduction will be implemented e.g. policy updates, human resources,
service delivery, supply chain management, monitoring and evaluation, pharmacovigilance and

resistance monitoring, demand generation, and financing.]

Vision:
[Target population] at increased likelihood of exposure to HIV have choices to prevent HIV

infection.

Goal:
[Country] has set a national goal to achieve [insert national goal] by [end date of national goal].
The goal of this framework is to provide guidance and strategic direction to achieve these

results and thus accelerate the impact of combination HIV prevention strategy.

Implementation objectives:

[These should be focused and prioritized approaches that are informed by evidence from
evaluation of programmatic gaps affecting achievement of national or sub-national goals.
These could be identified through data triangulation, situational analyses, or other

assessments.]

[llustrative examples include:
* Toincrease awareness of [insert PrEP method] among [insert population] in need of HIV

prevention services, with a focus on [insert age bands or other subcategory of interest].




. Intended audience

It's an adaptable template can be utilized by
national governments, their ministries, and
relevant stakeholders involved in rolling out new
PreP products

1, Countries that have adapted this tool:

! .
= Zambia — cAB LA Implementation Plan for Zambia

= Shared with Zimbabwe, Uganda, Eswatini
Namibia, Nigeria and across MOSAIC

= Also shared with EpiC, GF

Please note that countries wishing to introduce new
PrEP products through pilot or demonstration studies
will require a different approach, including development
of a research protocol.



https://www.prepwatch.org/resources/implementation-plan-for-introduction-of-long-acting-injectable-cabotegravir-for-hiv-prevention-november-2023/

. Template Contents

Appendices  (eg

Implementation
Framework

Background Situation Analysis

Implementation Plan
timelines/Gantt




. Template Contents

Background

= The HIV epidemic in [insert country]

= HIV prevention in [insert country|

= Global prevention guidance

= PrEP product overview

= PrEP product summary of key evidence




. Template Content: Situation Analysis sl

Analysis

= Policymakers & relevant stakeholders supporting policy development could
consider conducting a Value Chain Situation Analysis (VCSA) as a way of:

v' Assessing the existing situation of PrEP programming in the country and

v' Establishing a common understanding of what is needed to effectively
introduce the new product(s).

v Identifying opportunities and gaps that should inform planning for
introduction and scale up of these products

= [Insert the methodology for the PrEP value chain situation analysis here (if
condu]cted ), and what the strengths and barriers were across the value
chain.

Supporting Templates
PrEP ring interview guides
VCSA templates,
Interview question bank,
CAB PrEP overview guide



https://www.prepwatch.org/plan4ring-toolkit/
https://www.prepwatch.org/resources/value-chain-situation-analysis-for-cab-prep-overview-guide/

Template Contents: Implementation
framework

This section outlines the vision, goal, objectives and expected activities needed to
introduce new PrEP products within existing PrEP programs. Here, countries/teams are
at liberty to expand objectives further by describing how the implementation will be
done at the national and sub-national levels.

Topic area Resources

Rollout plans and targets Consider use of PrEP-it

Policy environment Guideline Development [MOSAIC Clinical Guideline Template|

Human resources Cadre of HCW/SPs; Provider training, Monitoring & Supervision

Service delivery Service delivery model; Site readiness,; Counseling components; Packages of services offered

with PrEP; Integration with other services; Key & priority populations

Possible tools that could help - HIV Prevention Ambassador Training Package and Toolkit, the
HIV Prevention User Journey Tool, and the choice counselling provider training

Supply chain management Product profile; other commodities associated with PrEP implementation; Product registration;
Commodity forecasting/ procurement processes & Inventory management

Possible tools - PrEP-it; for forecasting

Monitoring and evaluation  Indicators for PrEP, M&E training

Pharmacovigilance and
Resistance Monitoring

Demand generation Development of a robust communication strategy is encouraged

Tools that could be leveraged - PrEP Communications Accelerator and the PrEP _Category



https://www.prepwatch.org/resources/prep-it/
https://www.prepwatch.org/resources/daily-oral-prep-event-driven-prep-prep-ring-and-cab-prep-template-guidelines/
https://www.prepwatch.org/resources/ambassador-training-package-toolkit/
https://www.prepwatch.org/resources/hiv-prevention-user-journey-tool/
https://view.officeapps.live.com/op/view.aspx?src=https%3A%2F%2Fwww.prepwatch.org%2Fwp-content%2Fuploads%2F2023%2F10%2Fchoice-counseling-training.pptx&wdOrigin=BROWSELINK
https://www.prepwatch.org/resources/prep-it/
https://www.prepwatch.org/resources/prep-communications-accelerator/
https://www.prepwatch.org/resources/prep-category-positioning-strategy-for-adolescent-girls-and-young-women/
https://www.prepwatch.org/resources/prep-category-positioning-strategy-for-adolescent-girls-and-young-women/

Template Contents: Budgeting and
financing

| Describe funding for PrEP overall and funding
sources for the new PrEP products and
associated materials. Costs will be based on the
country plan for rollout and the targets.

Costs should include both site-level costs, which
can easily be estimated PrEP-it using targets
have been set using that tool, and above-site
level costs.|



https://www.prepwatch.org/resources/prep-it/

' Template Contents: Appendices

lInclude any additional documents or data that will be used for
PreEP implementation, such as job aids, demand creation
materials, etc.]

Appendix 1. Implementation Plan Timeline

Apr| May |Jun |Jul | Aug |[Sept | Oct |MNov |Dec |lan |[Feb | Mar

Policy environment

Activity
1

Activity
2

Activity
3

Human Resources for Health

Activity
1

Activity
2

Activity
3

Service Delivery




. Discussion

N\

Reflect on the process of using these tools - are there any successes or lessons

learned to share?

Who is involved in policy change discussions? Are there key stakeholders
that could be included that have not been before or should be considered
with new product introduction?

What is the frequency of policy adaptation in country? Are there strategies
that have worked when policies need changing sooner than their scheduled
updates, given new product introduction?




ACKNOWLEDGMENTS

Thank you to Philip Imohi and Katie Williams from FHI 360 for
the creation of this deck.

H jhpiego

YYYYYY

fhi@ kv‘v“.};‘.su.‘ RPZ

NN “dAvenir
% " Health
iﬂ PATH &, BARTI

COLUMBIA
UNIVERSITY

POAQe/IZO0 INTERNATIONAL

Mann Global Health UNIVERSITY OF NAIROBI

W

UNIVERSITY of
WASHINGTON

ST2RIES

MOSAIC is made possible by the generous support of the American people through the U.S. President’s
Emergency Plan for AIDS Relief (PEPFAR) and the U.S. Agency for International Development (USAID)
cooperative agreement 7200AA21CA0001 1. The contents of this presentation are the responsibility of
MOSAIC and do not necessarily reflect the views of PEPFAR, USAID, or the U.S. Government.

Photo Credit: MOSAIC Consortium, iTAP Media, Morgan Garcia




Data collection tools for PrEP
M&E

COMPANION TOOLS FOR MOSAIC'S PROPOSED PREP INDICATORS
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et

M&E Working Proposed indicators Sample data
Group convened (PrEP Dispensed, collection tools for
2020 - 2023 PrEP Visits, PYP) proposed indicators




. Outline

Data collection tools
Driving principles

Client register

Monthly summary form




. Data collection tools (ef

Health visit

information

2>
Client Cards Client Register T
Includes detailed visit information Summarizes ke){ visit {'nf ormation for Faci | Ity
multiple clients
Management

Monthly Reporting ‘//jl

Form cernre

. Consolidates key indicators from P rogram
Patient client register that can be Monitori ng

man age ment aggregated across facilities




. Data collection tools (ef

Health visit
information

[ . . \ A
Client Cards : Client Register Lo, HHE
Includes detailed visit information Summarizes key visit information for Facil |ty
I multiple clients I
I | Management
| [
¥ Monthly Reporting . W
| [
Form -.-..-.->
. | Consolidates key indicators from 1 Pro gram
Patient client register that can be ’ . .
\ Monitoring

aggregated across facilities /4

management



. Driving principles
The tools were designed to...
Collect PrEP Visits and PrEP Dispensed
Track multiple PrEP methods
Simplify data collection

Uphold client privacy

Adapt to context-specific needs




CLIENT REGISTER




. Client register: format

Longitudinal format Visit-based format

Q\‘){& Q\‘J{&

Client A Client visit 1

Client B Client visit 2

Client C Client visit 3




. Client register: format

Longitudinal format

* Each row represents a unique client

e Multiple client visits per row

» Difficult to locate clients in register

* Difficult to aggregate over time periods

e Most common format

Visit-based format

Each row represents a unique client
visit

Rows are chronological with one visit
per row

No need to locate client’s last visit

Easy to aggregate over time periods




. Client register: format

Pre-Exposure Prophylaxis (PrEP) Client Register

Facility Name : Month: Year
Population Information PrEP Visit Categorization Details PrEP Product and Volume Visit Outcomes
Visit Type [mark the type that applies) —_ e
2 £ B
. . T [ER: s (2 ;| 2%
- 2| initiati Ret B 3 = T =5
To simplify data : AL 23y, ¥ |} |80 |i::
] " = w
Date Client ID Number = Sex 2 Scd g |2z _ | % H £ S E=
g S 15% 2 I Em 3 @ 7 LR EEZ
2 & S B 5 [initation: firsz| New Method 5 |28 =& ]|8%: g2 c g0 %
2 2 3 & | smeeveron [initiation: Firs ) No PrER = = |88¢%| ¢ 2w |£8 « 29 Z 25
. § & . ) Refill Restart j ] g |=5%2| & e |Es 8 Lz
= | = ANY form of | tme EVER on Provided = L i 8 o - u @ ® =
CO eC IOI | ES|T peEp thiz mathoe = z |83 g g . 32“ 5 58
K] = x I Ja & o = | = L=l = £
o o o avlon
F Other
= S |cother|cv|on
M F
;‘ = cother |oc¥ | oM
o o
M v oOther | oY |oMN
= : Sother | oY | QN
= 2 |cother[cov|on
M F
:1 2 lcother|zv|an
= = coOther | oc¥ |oN
. . . M F
Register has visit-
- n cOther | oY | oM
M F
o o
based structure ol I il
:1 = DOther | oY | oM
= % |zother|zv|an
M F
Total this Page
Total this Month
Key Population Category - 1= Prefer nat to Answer /2 = PWID / 3=M5M / 4=TG /5= F5W / 6 = Person in Prison or other dosed settings / 7 = Other (NOTE THESE ARE JUST EXAMPLE CATEGORIES = CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET

COUNTRY NEEDS)
PIEP Method Offered / current -1 = Oral PrEP (12 = TDF/FTC; 1b = TDF/STC; 1c=TDF)/ 2=PrEPring/ 3 = CAB PrEP (NOTE THESE ARE JUST EXAMPLE CATEGORIES - CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET COUNTRY MEEDS)

Stopped PrEP reasons: 1 = Tested HIV+ / 2 = No longer at substantial risk / 3 = side effects / 4 = other reason (specify] {NOTE THESE ARE JUST EXAMPLE CATEGORIES - CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET COUNTRY MEEDS)




Client register: data fields

Pr_e-Eﬁn:ﬁre_Pr%hﬁ HPEPEIE&': Rgﬁr_ NN N N N 5 § 8§ § 5§ § 5 § 5 5§ § .

Facility Name : Month: Year
] . ) - PrEP Visit .
Population Information PrEP Visit Categorization E PrEP Product and Volume Visit Outcomes

Visit Type [mark the type that applies)

Initiation Return

Age (years)

Initiation : firsz| New Method
time EVER on | Initiation: First No PrEP
ANY form of | time EVER on Provided

PrEP this method

Population Category
See codes below

If Key Population, note

I
I

To simplify data :
I

HIV Test Result: (R/NRfInc)
HIV, was Qient Referred for

PrEP Method Presaribed
and/or Dispensed
If Client Tested Paositive for
Treatment? ¥ / N)
I I NN BN B .

HIV Test Date
See codes below
ED PrEP [Y/N)
(if available)
12,34 ..

12,34 ..
See reason codes below

Key populations client?
# Maonths Prescribed
# Months Dispensed
dient Stopped PrEP

collection...

; :F‘ COther | oY |OMN
;‘ 2 |cother | ov|an
:‘ :F‘ oOther | oY |oMN
= : Sother | oY | QN

' = 2 |cother[cov|on

D Other | oY | oM

Data fields represent A EI
the minimum data [ [

o o
o - F COther | oY |ON
q Cl p M F DOther | oY | oM
PrEP programs e
M F
Total this Page
Total this Month
Key Population Category : 1 = Prefer not to Answer /2 = PWID / 3=M5M /4=TG /5=F5W / 6 = Person in Prison or other dosed settings / 7 = Other [NOTE THESE ARE JUST EXAMPLE CATEGORIES = CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET

COUNTRY NEEDS)
PIEP Method Offered / current -1 = Oral PrEP (12 = TDF/FTC; 1b = TDF/STC; 1c=TDF)/ 2=PrEPring/ 3 = CAB PrEP (NOTE THESE ARE JUST EXAMPLE CATEGORIES - CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET COUNTRY MEEDS)

Stopped PrEP reasons: 1 = Tested HIV+ / 2 = No longer at substantial risk / 3 = side effects / 4 = other reason (specify] {NOTE THESE ARE JUST EXAMPLE CATEGORIES - CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET COUNTRY MEEDS)




Client register: data fields

Pre-Exposure Prophylaxis (PrEP) Client Register
Facility Name :
Population Information PrEP Visit Categorization

Visit Type (mark the type that applies)

Initiation

Client ID Number

Initiation : first| Mew Method
time EVER on | Initiation: First
ANY form of | time EVER on

Prep this method

See codes below

Refill Restart

Age (years)

Key populations client? [Y/N)
If Key Population, note
Population Category

HIV Test Result: (R/NR/Inc)

PrEP Method Prescribed
See reason codes below

If Client Tested Positive for
HIV, was Client Referred for
Treatment? (Y / N)

and/or Dispensed

See codes below
# Months Prescribed

# Months Dispensed
Client Stopped PrEP

HIV Test Date
ED PrEP (Y/N)

W N N N N N N N N N T N N N N N N N N N B N N Il ¥ N N N N N N @ NN r @@ 0N W\ &n




. Client register: optional data fields

Optional data fields not included in the template:

Other services accessed at visit
HIV test type
Creatinine testing

STl test results




Client register: coding system

Pre-Exposure Prophylaxis (PrEP) Client Register

Facility Name : Month: Year
PrEP Visit
Population Information PrEP Visit Categorization ﬁ PrEP Product and Volume Visit Outcomes
Visit Type [mark the type that applies) — L) e
2 £ B2
r NER:N et 8 - s | B
e 2 o = nitiation urn B © =
[0 adapt to context- g H b 4y Ak § Eis
Date Client ID Number = Sex 5 = -E £ - § ag 3 . E §‘ ﬁ IE = E
= a = @ 5 __ = &2
) E & 5 5 |ugitation: firsz| New Methoc 3 & ki g S EER o $5 S
° e 2 > & me EVER an |initiztion: Fie| pestars | MePrEP ] = M58 = 2+ |£8~ g 'E w5
§E = it form of | time EVER on = | brovides | 2 2 =5 £ Eoi | E8 i b I_&. z E
S eCI IC I Iee S FE LT PeER thiz method > Y = g g-?.““ _52‘@
ee e = I | ] = |8 = =F £
o o o avlon
F Other
= S |cother|cv|on
M F
M cother |oc¥ | oM
o o
M F oOther | oY |oMN
= : Sother | oY | QN
= 2 |cother[cov|on
M F
v M F D Other | oY | oM
= :F‘ coOther | oc¥ |oN
.
A coding system 2|2 o]
M F
o o
I I f | I.t. I - - COther | oY |ON
M F DOther | oY | oM
.
options £ ] o]l
M F
Total this Page
Total this Month

Key Population Category - 1= Prefer nat to Answer /2 = PWID / 3=M5M / 4=TG /5= F5W / 6 = Person in Prison or other dosed settings / 7 = Other (NOTE THESE ARE JUST EXAMPLE CATEGORIES = CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET I
COUNTRY NEEDS)

PrEP Method Offered / Current -1 = Oral PrEP (1a = TDF/FTC; 1b = TDF/3TC; 1c=TDF) 2=PreEPring/ 3 = CAB PrEP (NOTE THESE ARE JUST EXAMPLE CATEGORIES - CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET COUNTRY NEEDS) I

l Stopped PrEP reasons: 1 = Tested HIV+ / 2= No longer at substantial risk / 3 = side effects / 4 = other reason [specify] |NOTE THESE ARE JUST EXAMPLE CATEGORIES - CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET COUNTRY NEEDS)
8 B B B B B B B B B &8 &8 B B B B &8 B &8 B B B B B B &8 B B |



. Client register: coding system

Pre-Exposure Prophylaxis (PrEP) Client Register

Facility Name : Month: Year
. . » . PrEP Visit ..
Population Information PrEP Visit Categorization —D cail PrEP Product and Volume Visit Outcomes
etails -
| | —
= Visit Type (mark the type that applies) —_ =
- %)
= & £ 5 2
o S~ = b= =
T g8z = H g g
- @ < o 2 [@ Initiation Return £ 1z T = P £
i = S = =] ] O rri _E ] —
i o S 53 =N R = a Ea T
- e =l (=
Date Client ID Number = Sex E 'g = é o = ! 3 . o 3 — - = z
7] = Q.= g T T 2 @ k] v o [T
> 5 S B S Lnitiation: first| New Method § E 2oy s a :|Ba® &= Bse
r— — - - -
g8 = 3 & Mtmeeveron | inttiation: First , No Prep o = BES § £ | £8w 2 B E o g
o a v Refill Restart 7] a s = o = s = o E T E
o < g2 ANY form of | time EVER on Provided - it S o H € m E T m 2 @ S = E
- a = - o S . 5 > . c = = m
by PrEp this method = = W E o a = ™ = 2™ 2 v Tz o
= I I [ o] I = O = I -

Key Population Category : 1 = Prefer not to Answer /2 =PWID /3 =MSM /4 =TG /5 =FSW /6 = Parson in Prison or other closed settings / 8 = Other (NOTE THESE ARE JUST EXAMPLE CATEGORIES = CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET I
COUNTRY NEEDS)

PreP Method Offered / Current : 1 = Oral PrEP (1a = TDF/FTC ; 1b = TDF/3TC; 1c=TDF)/ 2=PrEPring/ 3=CABPrep /4= 5= I

Stopped PreEP reasons: 1 = Tested HIV+ / 2 = No longer at substantial risk / 3 = side effects / 4 = other reason (specify) (NOTE THESE ARE JUST EXAMPLE CATEGORIES - CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET COUNTRY MEEDS) I
R — |




Client register: client privacy

Pre-Exposure Prophylaxis (PrEP) Client Register

Facility Name : Month: Year
Population Information PrEP Visit Categorization Details PrEP Product and Volume Visit Outcomes
Visit Type [mark the type that applies) —_ e
2 £ B
o = g E 3 F 3 i B
e =4 = | Initiati Return B = = = =
To uphold client ; Ll AN
o ~ = w
Client ID Number = Sex z Scd £z _ | g g 3 =t
g S 15% 2 I Em 3 @ 7 LR EEZ
2 & S B 5 [initation: firsz| New Method 5 |28 =& ]|8%: g2 c g0 %
2 2 3 & | smeeveron [initiation: Firs ) No PrER = = |88¢%| ¢ 2w |£8 « 29 Z 25
. § & . ) Refill Restart j ] g |=5%2| & e |Es 8 Lz
= |= ANY form of | time EVER on Provided = L o 8 o - u R
rIVaC ES|T peEp thiz mathoe = z |83 g g . 32“ 5 58
XK = x I Ja & o = | = L=l = £
o o o oyl an
F Other
= S |cother|cv|on
] F
;‘ = cother |oc¥ | oM
o o
M v oOther | oY |oMN
= : Sother | oY | QN
= 2 |cother[cov|on
v ] F
:1 2 lcother|zv|an
°
Client ID numbers are o
M F
. t f I . t :‘ : cOther | oY | oM
used instead of clien -1
- F COther | oY |ON
names and other o I el
o o
sother | o | oN
ersonal identifiers R
p Total this Page
Total this Month
Key Population Category - 1= Prefer nat to Answer /2 = PWID / 3=M5M / 4=TG /5= F5W / 6 = Person in Prison or other dosed settings / 7 = Other (NOTE THESE ARE JUST EXAMPLE CATEGORIES = CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET

COUNTRY NEEDS)
PIEP Method Offered / current -1 = Oral PrEP (12 = TDF/FTC; 1b = TDF/STC; 1c=TDF)/ 2=PrEPring/ 3 = CAB PrEP (NOTE THESE ARE JUST EXAMPLE CATEGORIES - CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET COUNTRY MEEDS)

Stopped PrEP reasons: 1 = Tested HIV+ / 2 = No longer at substantial risk / 3 = side effects / 4 = other reason (specify] {NOTE THESE ARE JUST EXAMPLE CATEGORIES - CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET COUNTRY MEEDS)




Client register: proposed indicators

Pre-Exposure Prophylaxis (PrEP) Client Register

Facility Name : Month: Year
] . ) - PrEP Visit ]
Population Information PrEP Visit Categorization E PrEP Product and Volume Visit Outcomes
Visit Type [mark the type that applies) — e
2 £ B
e E E* E % Initiation Return E :E = = o 5 %‘g
e g g |85% EN R g |2 5 | Ezs
w e 1
Date Client ID Number £ Sex 2 S 5é g |lse2 _ | 8 g = ===
g S 15% 2 I Em 3 @ 7 R EEZ
2 E 2 B 5 [witation : first| New Method -] g 285 = e |&F - R
2 = & time EVER on | Initiation: First ) Na PrER - = |88¢%| ¢ 2w |£8 - g % Ee s
g & ater torm ot | Refill Restart " ] 8|58 & ¥ lES & .y
F | orm time EVER on Provided - - a = B £ o g - B 5
0 §=._ = PeEP this method = El IR & o g o § 8 B u 5= g
and PrEP Dispense - AETHHEELLL SR ERE
LN ) o x] o
oY |ON
F Other
= S |cother|cv|on
M F
M cother |oc¥ | oM
o o
M F oOther | oY |oMN
= : Sother | oY | QN
= 2 |cother[cov|on
M F
M F D Other | oY | oM
| = = coOther | oc¥ |oN
M F
= =2 % lcother|ov|ow
Summary section :
o o
- - COther | oY |ON
. f
gives snapshot o 15 o]
1 1 e e e g | R e i e S e e e e —
these Iinaicators =
Imﬂﬂis!age
Ill'hlzlﬂisMorlﬂl

. N B B 5B B & &8 B8 &8 &8 &8 &8 &8 &8 &8 &8 & &8 &8 &8 & &8 &8 & &§B §B §B B |
Key Population Category - 1= Prefer nat to Answer /2 = PWID / 3=M5M / 4=TG /5= F5W / 6 = Person in Prison or other dosed settings / 7 = Other (NOTE THESE ARE JUST EXAMPLE CATEGORIES = CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET
COUNTRY NEEDS)

PrEP Method Offered / Current -1 = Oral PrEP (1a = TDF/FTC; 1b = TDF/3TC; 1c=TDF) 2=PreEPring/ 3 = CAB PrEP (NOTE THESE ARE JUST EXAMPLE CATEGORIES - CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET COUNTRY NEEDS)

Stopped PrEP reasons: 1 = Tested HIV+ / 2 = No longer at substantial risk / 3 = side effects / 4 = other reason (specify] {NOTE THESE ARE JUST EXAMPLE CATEGORIES - CATEGORIES CAN BE ADDED/REMOVED/EDITED TO MEET COUNTRY MEEDS)




MONTHLY SUMMARY FORM




. Monthly summary form: demo

(open in separate window)
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